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TRISTATE PACKERS 


The Tomato Queen of the Tri-State area, Miss Shirley Harrison, of Sherwood, Maryland, 
unveils a display of 12 giant-size cans depicting the great variety and high volume of canned foods 
packed by canners in Delaware, Maryland and New Jersey. The display was a feature of the 
annual convention of the Tri-State Packers Association held at Washington, D. C., December 1-2. 
The scale model tin cans symbolize the output of the industry in that area, whose 319 canning 
firms this year produced 960,000,000 cans of canned fruits, vegetables and seafood, or 612 cans for 
each person in the country. Miss Harrison is the daughter of Stanley Harrison, Harrison & Jarboe. 
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ould better color and better flavor 


help you move your pack? 


Canco offers you new food-processing techniques 
... would you like to hear about the Blair 
Process .. . the Agitating Vacuum Process? 


These techniques assure in commercial produc- 
tion a flavor and color which closely approximate 
the flavor and color of carefully prepared and 
cooked fresh vegetables. 


Now, of course, there’s more to Canco service 
than improving the quality of a pack through new 
processing techniques. 


For Canco service begins with expert advice on 
soil, seed, planting, fertilizing, and harvesting the 
crop, and continues with top-notch engineering 
and equipment service in your plant. 


Canco supplies the canner with more and better service 


than any other can manufacturing company. 


Naturally, it includes the most up-to-date ““know- 
how” in filling and closing . . . in containers... in 
labeling . . . and in consumer recipes. 


Many-sided Service 


Canco also helps the resale of your products 
through nutrition research, home economic educa- 
tion, and through publicity to the medical pro- 
fession. 


But even more important—Canco maintains a 
large group of trouble shooters on instant call 
during the season. 


If there are any mechanical or processing emer- 
gencies, these experts straighten things out with 
a minimum of down-time for you. 


AMERICAN CAN COMPANY 


Convention Hall Atlantic 
Jonuary 23-31, 1950 
New York «+ 


Chicago «+ San Francisco 
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EVEN TO THE DEW! 


That's fresh orange juice. No artist's brush 
could possibly capture that frothy look. 


Nature-Color vignettes, developed by the 
Muirson Label Company, capture every shade 
of nature's own colorings. And records prove 
that they sell more merchandise. 


The entire Muirson organization, from coast to 
coast, specializes in one thing — the produc- 
tion of better labels. Perhaps this specialization 
can be of benefit to your product. Write to the 
nearest Muirson factory. 


This advertisement in its entirety prepared 
and printed by the Muirson Label Company 


BACTORIES: BROOKLYN, PEORIA, SAN JOSE 


YOU NEED— 


This 7th edition of 


A Complete Course in Canning 


NOW 


Every canner in the business ought to have a copy of this book, 
filled as it is with tested, proven recipes for the handling and 
preservation of foods. Even the best informed will find this book 
helpful, worth its price many times over. Many heads of firms, 
upon seeing this latest Edition, have ordered extra copies for 


themselves. 


We have triedtotell you thatit is different to the previous editions, 
much better, more interestingly written, more complete in its cov- 


erage of items. 


You'll cherish your copy when you get it, we are not afraid to 
predict. 


Price $10. postpaid 


A Publication of 
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. on Pea and Lima Bean 

With Lower Labor 
Costs eee 

‘with CRCO Equipment 


Fifty-nine years of constant re- 
search and progress in improving 
quality and lowering packing costs 
enables CRCO, successor to the ori- 
ginal founders of the Pea Viner, to 
supply complete lines from thresh- 
ing to casing that are successfully 
combating today’s high wage costs. 


Steel Frame Viners with the exclusive Variable Beater Cylinder and Variable Speed Con- 
trol which successfully meets all types of crop and climatic conditions, thus insuring maxi- 
mum recovery of peas and limas. 


PEA CLEANERS HYDRO PUMPING UNITS RETORTS 

PEA WASHERS BLANCHERS CAN UNSCRAMBLERS 
PEA GRADERS QUALITY GRADERS LABELERS 

ROD WASHERS PICKING TABLES CASERS 

CONVEYORS CRCO-AYARS FILLERS GLUERS 

ELEVATORS HOISTS SEALERS 


Contact your nearest CRCO Representative or write direct to Main Office at Niagara Falls 
for complete details of equipment that saves money. 


CHISHOLM YDER CO.we. 


Chisholm-Ryder Company of Pennsylvania Ayars Machine Company 
AN AFFILIATE A SUBSIDIARY 
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Want something extra in sales service? Need 
expert help in solving a technical canning _—_— ee 
problem? Then call on Continental! 

Continental has thirty-six can manufacturing AND YOU CAN'T BEAT CANS 
plants, thirty sales offices and a laboratory saelaet aes 
staffed by over two-hundred scientists and | 

technicians. We have a top-flight cannery 
equipment department and fourteen field processed food field. Be- 
research offices spread across the nation. We'd cause, in addition to cutting 
like to put these facilities to work for you operating costs, cans are un- 
right now. ! breakable and cost less to 
ship. They're lighter, require 
no special packing and they 


The tin can is king in the 


You'll like doing business with Continental. 
We have the manufacturing capacity, the can be stacked higher in 
experience, the knowledge and most impor- freight cars and warehouses 
tant, the wide-awake progressive spirit you with perfect safety. 

want in a supplier. Let Continental bring you 


the “best in products” and the “best in service” * = 
and you'll know why packers are saying:“You >» cANs 
can’t beat Continental as a dependable source 


of supply.” 


CONTINENTAL Can COMPANY 


122 E. 42nd St., New York 17, N.Y. 
135 South LaSalle St., Chicago 3, Ill. : Russ Building, San Francisco 4, Calif. - | 
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THE CANNING TRAD 


THE BUSINESS JOURNAL OF THE 
CANNING AND ALLIED INDUSTRIES 


Published Every Monday Since 1878 ° 


ARTHUR |. JUDGE, Editor ° 


VOLUME 72, NUMBER 21 


ADDRESS ALL CORRESPONDENCE BALTIMORE 2, MD. 


EDITORIALS 


canning, before the passage of the first Pure Food Law 

in 1906, the industry was plagued with shady characters 
and pseudo companies whose sole purpose was to defraud the 
consumer and turn over a dishonest dollar. Their existence was 
made possible only because of the solid wall of the can and the 
lack of legal enforcement. All of us have either personally wit- 
nessed or heard our elders tell of the shipments of canned water, 
labeled tomatoes; of batches of corn in which it was difficult to 
find a kernel; of cans of peas less than half full; of preserves, 
fruits, fish and other products processed under unbelievable con- 
ditions of insanitation. 


WV cannin PACKED TOMATOES—In the early days of 


These deliberate attempts to cheat, plus the many honest mis- 
takes made because of lack of research and technical know how, 
retarded the progress of the industry for many, many years. 
As a matter of fact, there still remains a trace of that old sus- 
picion in the minds of some consumers. But by and large the 
modern housewife is ready to accept canned foods as represent- 
ing wholesome, tasty and economical food products, just as the 
average canner is anxious to supply her with an honestly rep- 
resented value. 


This publication campaigned vigorously, at times against al- 
most overwhelming odds, for passage of the original Act. Our 
idea at the time was to drive out the deliberate offenders and 
by encouraging better canning practice reduce accidental adul- 
teration and misrepresentation to a minimum. As every canner 
knows, the Food & Drug authorities are still making seizures. 
In late years, however, the majority of these seizures have been 
based on sins of omission rather than commission. High mold 
count in tomato products, worm fragments in cream style corn, 
slack fill on fancy peas or corn, etc., etc., are objectionable, of 
course, and usually can be avoided by closer supervision and bet- 
ter cannery management. But an occasional slip is understand- 
able and in our opinion does not constitute a deliberate, mali- 
cious attempt to defraud. That is why this publication has adopted 
the policy of encouraging better canning practice, warning in a 
gencral way, of the seizures and Food and Drug activities, but 
not mentioning the culprit specifically. 

Now it appears the deliberate offenders are at it again. We 
refer specifically to the practice of watering tomatoes. (See 
Mr. Siegel’s paper this issue). We are told that as much as 3 
or + ounces have been added, that some offenders have been 
cauyht in nearly every important tomato canning section. This 
colu.in makes humble and public apology to the entire canning 
industry, and particularly the tomato section, for failing to note 
this trend and affording the culprits the publicity they deserve. 
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We don’t know the name of a single offender in 1949 and will 
not check the records, since no useful purpose could be served. 
Readers may be assured, however, that this publication will 
religiously list offenders on 1950 packs. They may be assured 
further that we will turn over to Food & Drug any private 
information we may happen to pick up on the subject. May we 
respectfully suggest that machinery and supply men, neighbor- 
ing canners and canners’ associations use every means at their 
disposal to stop this malicious practice? Let’s get the hoses out 
of the tomato fillers. 


EXIT BUREAU?—By the time corn canners pay off labor, 
the farmer, the banker, the can maker, and the broker; by the 
time they pay their dues to local and national associations, the 
Corn Canners Service Bureau, the Independent Corn Canners 


. Association, the Shoe Peg Association, the Kiwanis, Lions, and 


what not; by the time they stage an advertising and merchan- 
dising campaign of their own, they are finding there isn’t a 
great deal left in the corn dollar for other groceries. The nasty 
old buyer just doesn’t seem to realize that all these things are 
necessary, particularly in a year of plenty—of corn, that is. 

Seriously, it’s a problem as corn continues to sell dangerously 
close to, at or under the cost of production. Iowa and Nebraska, 
Maryland, Delaware and New Jersey Corn Canners heard Exec- 
utive Secretary Harvey Burr of the Bureau say that dues are 
coming in at an alarmingly slow rate. This column doesn’t have 
a magic formula but it would like to suggest that corn canners 
think long and hard before letting the Bureau slip out of exis- 
tence. The service record of this association since its beginning 
in 1939 is too long for enumeration here. In recent years many 
projects started by the Bureau, such as the collection and evalu- 
ation of data for standards, and the development of the sweet 
corn picker, have been taken over and carried to completion by 
N.C.A. In our opinion this is no reflection on either the Bureau 
or N.C.A. It simply indicates to us that a commodity organiza- 
tion, such as the Bureau, can serve its members well by instigat- 
ing action of interest to the commodity group and developing 
the project to a point where the parent organization, with its 
greater facilities, personnel and financial stability, can no longer 
afford not to include it in its program. 

Much the same can be said of the newly organized merchan- 
dising group. It is hardly likely that this organization could 
have been formed so rapidly without the preliminary spade 
work of the Bureau and without the background of organization 
promoted by the Bureau these past 10 years. Dig a little deeper 
corn canners, and keep this thoroughly worthwhile Service 
Bureau alive. 
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Canning Machinery Supplies Association 


Will present: 


Gre 


FOOD CONGRESS 
ON EARTH 
Convention Holl Atlontic City 
Jenvory 2331, 1950 


An evening with 
Sigmund Romberg 
Warner Theatre —Atlantic City 
Sunday, Jan. 29th 


SIGMUND ROMBERG, his 
famous 45-piece Concert Or- 
chestra and star soloists will be 
the feature attraction at the 
Warner Theatre in Atlantic 
City, Sunday evening, January 
29. Composer of such outstand- 


ing scores as “Student Prince,” “Blossom Time,” 
“The New Moon,” “Maytime,” just to mention a 
few, Romberg and his orchestra will provide an 
evening of entertainment long to be remembered. 


We, at Canning Machinery & Supplies Asso- 
ciation invite our friends among Canners and 
Packers to enjoy this outstanding performance. 
See your suppliers for complimentary tickets. 


The largest exhibit ever held 
of food machinery: equip- 
ment; seeds; containers; 
labels; closures and all sup- 
plies needed in the production 
of fine foods. 


on City 
30th inclusive 


FRIDAY, SATURDAY 
MONDAY—all day 
SUNDAY—all afternoon 


Be sure to fill out and 
mail Pre-Registra- 
tion Card— Request 
through Pullman , 
Service to Atlantic | 
City. Mail to: =” 


CANNING MACHINERY & SUPPLIES ASSOCIATION 
LOCK BOX 430 . . . BATTLE CREEK, MICHIGAN 
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TRI-STATE CANNERS LOOKING FORWARD 


Even a casual obseiv-y ettending the 
Annual Meeting of the T-i-State Packers 
Association, held for the first time in 
Washington, December 1 and 2, would 
have been impressed with the determina- 
tion of these canners from Maryland, 
Delaware and New Jersey, to tell the 
world of the merits of the canned foods 
produced in that area, the cradle of the 
Canning Industry. Bob Phillips, Chair- 
man of the Merchandising Committee, 
was the man of the hour. Coming in for 
his share of the honors was Secretary 
Cal Skinner, whose acknowledged assists 
to the Merchandising Committee have 
been invaluable. Twelve giant sized cans 
attractively arranged in the lobby of the 
famous Mayflower Hotel, served as a 
constant reminder to the 500 or 600 con- 
vention delegates, and additional thou- 
sands of other guests and visitors to the 
hotel, that the Tri-State area represents 
a substantial and responsible segment of 
this great canning industry. 

The atmosphere was literally saturated 
with thoughts of merchandising. Your 
reporter counted four separate press re- 
leases for the local newspapers (there 
could have been more). There was avail- 
able literature of all kinds, telling of the 
amount, the many styles, varieties and 
brands of canned foods produced in the 
three States. Recognized merchandising 
experts like Byrne Marcellus, Hal Jaeger, 
Ed Laucks, Watson Rogers, and others, 
spent hours in private and public con- 
ference and were available for consulta- 
tion throughout the two-day meeting. 
The program itself, while not predomi- 
nantly of a merchandising nature, con- 
tained its share of speakers on that sub- 
ject as well. 


LOOKING FORWARD 


Always on the lookout for new ideas 
to help better the service to its members, 
the association’s Board of Directors and 
permanent staff struck oil this year on 
an idea that your reporter is willing to 
predict will not only become a permanent 
part of future Tri-State conventions, but 
will be picked up by many other State 
groups. On the evening before the Con- 
vention officially opened, all living former 
oflicers and directors of the Association 
were invited to a “Looking Forward” 
dinner. The old-timers were asked to 
fr ely eriticize the manner in which asso- 
ciation affairs are being conducted and 
to suggest activities and functions that 
micht be helpful. A summary of this 
most helpful and enjoyable occasion will 
be forwarded to all present and past offi- 
ceis and directors and action on sug- 
ge-ied change in procedure considered at 
th next meeting of the present Board of 
Diiectors. 


THE ELECTiC.! 


'esides the above mentioned dinner 
an’ meeting in Washington another in- 
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teresting first will be found in the selec- 
tion of the new officers. For the first 
time in history a man representing a 
West Coast packer will head this group 
of Atlantic Coast packers. W. Earle 
Wainwright of the Hurff Division, Cali- 
fornia Packing Corporation, Swedesboro, 
New Jersey, moved into the Presidency. 
Francis S. Silver of the Silver Canning 
Company, Colora, Maryland, was elected 
lst Vice-President, while Samuel E. W. 
Friel, Jr., S. E. W. Friel Company of 
Queenstown, Maryland, was chosen 2nd 
Vice-President. New Directors elected 


W. EARLE WAINWRIGHT 


were: H. J. Jarboe, Harrison & Jarboe, 
Sherwood, Maryland; R. W. Phillips, J. 
Richard Phillips Jr. & Sons, Inc., Berlin, 
Maryland; J. W. Sterling, W. H. Roberts 
& Company, Baltimore, Maryland; N. A. 
Watson, R. S. Watson & Son, Greenwich, 
New Jersey; F. A. Raymaley, Seabrook 
Farms Company, Bridgeton, New Jer- 
sey; and G. Frank Thomas, Thomas & 
Company, Frederick, Maryland. 


THE PROGRAM 


Immediate Past President G. Frank 
Thomas of Frederick, presided at the 
opening general meeting and welcomed 
the entire assembly. He briefly sketched 
the activities of the Association and 
urged canners to plan their 1950 opera- 
tions with care. 


Robert W. Phillips, Chairman of the 
Merchandising Committee, next briefly 
outlined the activities of the Merchandis- 
ing Committee to date. Formed late in 
June, right in the middle of the canning 
season, the Committee has nevertheless 
been able to issue two separate bulletins, 
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calling the attention of buyers and brok- 
ers in the Eastern trading area to the 
merits of Tri-State products and their 
accessibility to the large markets. The 
bulletins list the names of the various 
members packing the product or prod- 
ucts being promoted, address, phone 
number, brand names, style and can sizes 
packed, and sales personnel... Many new 
contacts have already been reported. Mr. 
Phillips announced that the Can Manu. 
facturers Institute will launch a drive on 
canned tomatoes in January and that the 
Tri-State Committee will tie in with the 
C.M.I. program. 


CANNING EXPANDS FARMERS 
MARKET 


N.C.A. Secretary Carlos Campbell 
pointed out that beans, corn, peas and 
tomatoes account for 86 per cent of the 
total vegetable crops grown for process- 
ing and that 80 per cent of the entire 
Nation’s crop of these four vegetables 
was marketed through commercial can- 
ning in 1948. For every ton sold in fresh 
form, four tons were marketed through 
commercial canning factories. “Thus it 
is fair to conclude”, Mr. Campbell said, 
“that the growers of these vegetables are 
able to grow and market profitably a 
crop five times as large as could have 
been marketed on the fresh market 
the housewife’s food .dollar is paid out 
alone.” 


Mr. Campbell further empasized that 
for both food and special services, with 
practically all of the food portion of the 
dollar going back to the farmer. 


He cited U. S. Government statistics 
to show that in 1939 the farmer’s share 
of the average “food dollar” spent for 
canned food at the retail store was only 
13.2 cents but that today it is 21 cents. 
Because more consumer dollars are being 
spent today than 10 years ago, the net 
result is a farm income from each ton 
of canning crops more than twice as 
large as prewar. 


That part of the consumer’s food dol- 
lar not received by the farmer goes to 
pay for retail and wholesale services, for 
rail and truck transport, for the canner’s 
scientific operation of preparing and 
cooking the food, and the labor payrolls 
of his factories, for the containers in 
which it is held for her, the labels, the 
shipping cases, and a host of other ser- 
vices, Mr. Campbell explained. 

“None of the dollar that she pays for 
these services is for the food in the can 
or jar, but nevertheless these are ser- 
vices the housewife demands and for 
which she is willing to pay. All of the 
money she pays for the food in the can 
finds its way back to the farmer that 
produced the food. Thus, the farmer or 
grower gets all of the food dollar, not a 
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fraction of it, as commonly inferred,” 
Mr. Campbell asserted. 


WORLD PEACE AND 
AGRICULTURE 


Graham Patterson, publisher of “Farm 
Journal” and “Pathfinder” magazines, 
told his large audience that an agricul- 
ture that is healthy and efficient and pro- 
ductive, makes it possible for a nation to 
keep itself sufficiently strong industrially 
to discourage attack and, in case of at- 
tack, to wage successful war. He said 
that the lower the percentage of popula- 
tion engaged in agriculture, the higher 
the standard of living because the work- 
ers thus freed from agriculture can lend 
their employment to the production of 
consumer goods. Thus 60 per cent of all 
the peoples of the world are engaged in 
agriculture; in China 75%; Europe as a 
whole 51%; Eastern Europe 71%; in 
Mediterranean Europe 59%; Western 
Europe 29%; and in the United States 
17%. Mr. Patterson said that Russia 
is our only potential aggressor. He cited 
the industrial superiority of the United 
States, possible only because of a strong 
agriculture, as the foundation for his be- 
lief that Russia will not attack us. 


ENTERTAINMENT 


Mr. Patterson’s address concluded the 
general session. Following shortly after 
the entire convention were guests of the 
Crown Can Company for cocktails. This 
always enjoyable and outstanding affair 
was immediately followed by the Allied 
Industries banquet and entertainment. 
Chairman Guy Bollinger of the Enter- 
tainment Committee, received both public 
and private congratulations for the ex- 
ceptional high calibre of the show. 


GROUP MEETINGS 


As is the usual custom at Tri-State 
meetings, the second day was broken 
down into commodity group meetings. 
Byrne Marcellus, Manager of both the 
Canned Pea and Canned Corn Merchan- 
dising groups, was busy explaining the 
accomplishments and plans of these sepa- 
rate groups to the respective sections. 
There is talk of combining the two asso- 
ciations for efficiency. But whether or 
not this is accomplished, the Merchandis- 
ing programs will be continued, not only 
through 1950 but on a permanent basis. 

Mr. Lowrie M. Beacham, Chief, Food 
Division, Food & Drug Administration, 
divided his time between the asparagus, 
corn and the tomato sections. In the 
corn meeting Mr. Beacham _ indicated 
that new Standards of Identity and 
Quality would not be issued as soon as 
expected, possibly not before the 1950 
pack. The standards of fill will definitely 
be delayed another year, he said, to per- 
mit further study by N.C.A. and Food 
and Drug. Your reporter was unable 
to hear Mr. Beacham at the tomato or 
asparagus meeting. 


TOMATO SECTION—At the meeting 
of the Tomato Section, Dr. E. P. Walls 
of the University of Maryland explained 
a series of three sectional meetings held 


in 1949 attended by canners, county 
agents and university representatives, 
with the idea of increasing the tomato 
yield in the Maryland area. Soils, vari- 
eties, fertilizers, plant sources, disease 
and insect control, harvesting, handling, 
delivery and grades were some of the 
topics discussed. Tip sheets were placed 
in the hands of growers calling attention 
to suggested practices desirable at the 
time. 


Maurice Siegel of Strasburger & 
Siegel, discussed the dangers of adding 
water to canned tomatoes. His paper 
appears elsewhere in this issue. Tomato 
canners will profit by heeding this 
gentleman’s advice. 


ASPARAGUS SECTION — Dr. Ami- 
hud Kramer of the University of Mary- 
land told asparagus packers of the prog 
ress of his study to determine a method 
of measuring the tenderness of the prod- 
uct. Dr. Kramer promises us a copy of 
his talk for later publication. 


C. J. Tressler, of the N.C.A. Labora- 
tories, outlined the various points sug- 
gested by the Canners Asparagus Stand- 
ards Committee to the Food & Drug Ad- 
ministration Standards Committee last 
June for consideration in forming Stand- 
ards of Identity, Quality and Fill for the 
product. It was emphasized that these 
were not final conclusions of the Canners 
Committee. Some of those points were 
as follows: 

1. Eliminate “Tips” as an optional in- 
gredient. 

2. New definition for points to include 
part of sprout. 

3. Tolerance for variation in length. 

4. Tolerance for color variation. 

5. The addition of asparagus juice, cit- 
rus-acid, vinegar, calcium salts, mono- 
sodium glutamate as optional ingredi- 
ents. 

6. Delete the term “Bottom cuts’. 

7. Add a new style “Short cuts”. 


That committee, according to Mr. 
Tressler, suggested to the Food & Drug 
Committee, that grit was not a factor of 
quality but rather of adulteration; that 
no tolerance for fiber in points was 
necessary and that poorly cut units, 
diameter, open heads, flowered or shat- 
tered heads were not a factor of quality 
at the substandard level. 


PROPHECIES, PREDICTIONS AND 
POLITICS 


Mr. Harvey Burr, Secretary, Corn 
Canners Service Bureau, provided a great 
deal of food for thought for corn can- 
ners. This too, we hope to give you in 
an early issue. Briefly his points may be 
summarized as follows: 


PROPHECIES — (Something wished 
for.) Mr. Burr prophesied, wished and 
hoped: 

1. That corn canners might recognize 
and publicize the nutritional value of 
the product and thus open up new mar- 
kets here and abroad, 
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2. That corn canners would adopt a 
common label or label insignia. 


3. That a large group of independent 
cern, pea and possibly bean and aspara- 
gus canners might adopt a plan of label 
identity backed by a year after year mer- 
chandising program. (Mr. Burr was al- 
most willing to make this last a predic- 
tion.) 


PREDICTIONS—(Think will actually 
happen.) Under the head of predictions 
Mr. Burr included: 

1. A 15 to 20 per cent reduction in 
acreage for 1950 based on the 4-5 ton 
averages of the new high yielding vari- 
eties compared to the old 1% to 2 ton 
yields. 

2. That the more widespread use of 
moisture testing equipment such as the 
Succulometer and the newly developed 
Steinlite method, will improve the qual- 
ity of both whole grain and cream style 
corn. 

3. That the corn borer will continue to 
plague corn canners at least during 1950 
since no one seems to have the final an- 
swer for complete field control. 


POLITICS — Mr. Burr divided his 
treatment of this subject into two phases 
—1. The National level; and 2. Within 
the corn canning industry. On the na- 
tional level the speaker referred to the 
75 cent minimum wage law. This in- 
creased cost of packing, he said, can only 
be offset by more efficient workmanship, 
more production per man hour and the 
use of labor saving equipment. 

Speaking of production and marketing 
control, Secretary Burr said that the in- 
dications to him are that P.M.A. has no 
desire or intention to control the volume 
or marketing of canned corn at this time. 
The veteran Secretary used strong lan- 
guage, however, in an appeal to his audi- 
ence to resist the welfare state. 

Getting down to his own organization 
and the politics involved in its relation- 
ship with N.C.A. and the newly organ- 
ized Associated Independent Corn Can- 
ners, the Bureau’s Secretary reviewed 
the 10 year performance record of the 
Bureau, charging that the competition, 
though distinctly friendly in character, 
but political in its method of operation, 
now threatens the continued existence of 
the Bureau. He pointed out that due to 
the pressure of a sluggish market and 
the demands of the Merchandising Fund, 
corn canners just aren’t paying their 
Bureau dues as of old. 


SHOE PEG PROMOTION 


Chauncey Brooks, Advertising . Direc- 
tor of the Shoe Peg Association, told the 
corn section that the National Advertiser 
didn’t have a chance of meeting the com- 
petition of an independent in an indi- 
vidual market. Provided, of course, the 
independent concentrated his efforts in 
that market under the guidance of a 
merchandising expert. The Shoe leg 
Association is contemplating the use of 
a common label insignia, backed by ad- 
vertising and sales promotion. 
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CANNED TOMATOES 


WITH WATER ADDED 


THE INDUSTRYS’ ORPHAN 


By MAURICE SIEGEL 
Strasburger & Siegel 


A review of the recent libels concern- 
_ing interstate shipments of canned toma- 
toes which are recorded in the “Notices 
of Judgment Under the Food, Drug and 
Cosmetic Act” reveal numerous cases in 
which it is alleged that “water was added 
and mixed and packed with the tomatoes 
so as to increase bulk or weight and to 
reduce quality and strength.” 

In this review it was noted also that 
the said libels were not wholly restricted 
to one canning area but that they were 
spread among canning states represent- 
ing a large segment of the tomato can- 
ning industry. 

What was the underlying cause of 
these violations of the “Standards”? Be- 
cause of the large number of such libels 
it is evident that many canners have not 
fully grasped the significance of the 
existing regulations although they have 
been in effect since January 1940. It is 
a lamentable condition and a poor excuse 
for the improper packing of a staple 
commodity as canned tomatoes. 

In an effort to help those who are not 
thoroughly versed in the regulations gov- 
erning the canning of tomatoes, it is the 
intent and purpose of this paper to dis- 
cuss: 

(1) the nature of the charge in a libel 
suit involving Standards of Iden- 
tity. 

(2) a discussion of Standards of 
Identity for Canned Tomatoes. 

(3) laboratory procedures involved in 
determining added water in can- 
ned tomatoes. 


THE CHARGE 


To acquaint those who are not familiar 
with the nature of the charge or accusa- 
tion made by the Food and Drug Ad- 
ministration in a libel suit against an 
interstate shipment of canned tomatoes 
which is purported to be in violation of 
the Standards of Identity, the following 
is an excerpt from a “Libel of Informa- 
tion” filed in a federal court. 

‘... that a product containing added 
w: ter has been substituted wholly or in 
part for canned tomatoes and that the 
‘ioresaid article was misbranded in in- 
tesstate commerce within the meaning 
oi the said act ... in that it purports 
to be and is represented as canned toma- 
to.s, a food for which a definition and 
Stindard of Identity has been prescribed 
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by regulations promulgated ... and it 
fails to conform to such definition and 
standard since it contains added water 
which is not a permitted ingredient of 
canned tomatoes in such definition and 
standard. . . . That by reason of the 
foregoing, the aforesaid article is held 
illegally within the jurisdiction of the 
court and is liable to seizure and con- 
demnation pursuant to the provisions of 
seid Act... .” 


It is well to note from the findings of 
fact that the merchandise is no longer 
recognized as canned tomatoes but is a 
canned product with no legal identity. 
It was the judgment of the court, there- 
fore, that the canned product be con- 
fiseated and removed from normal trade 
channels. 


The packer, however, has the legal 
right to contest the libel and as claimant 
for the merchandise he may appear in 
court for trial to present substantial evi- 
dence in order to retrieve the merchan- 
dise. If the packer consents to the de- 
cree of condemnation he can petition the 
court to salvage the said merchandise 
for use in the fabrication of other prod- 
ucts whose Standards of Identity permit 
the use of water as an optional ingredi- 
ent such as triple succotash, mixed vege- 
tables and soups or in the manufacture 
of puree and paste where the water is 
removed by concentration through the 
medium of heat. It is believed also that 
the Food and Drug Administration 
would not offer objections to such a pro- 
posal as they have always been respon- 
sive to ways and means of preventing 
losses of foods in. the interest of the 
consumer. When the court permits such 
a proposal, salvage has to be consum- 
mated under bond and supervised by the 
Food and Drug Administration. 


However, salvage should not be at- 
tempted until a thorough study is made 
of the economics involved as costs may be 
too high to warrant the effort. 


Since such violations are attributed to 
added water, it may be well to discuss 
the “Standards of Identity for Canned 
Tomatoes” in order to show the care 
necessary in avoiding the inclusion of 
water during canning operations 


STANDARDS OF IDENTITY 


Canned tomatoes—Identity; label state- 
ment of optional ingredients. (a) Can- 
ned tomatoes are mature tomatoes or red 
or reddish varieties which are peeled and 
cored and to which may be added one or 
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more of the following optional ingredi- 
ents: 


(1) The liquid draining from such 
tomatoes during or after peeling and cor- 
ing. 

(2) The liquid strained from the resi- 
due from preparing such tomatoes for 
canning consisting of peelings and cores 
with or without such tomatoes or pieces 
thereof. 

(3) The liquid strained from mature 
tomatoes of such varieties. 

(4) Purified calcium chloride, calcium 
sulphate, calcium citrate, monocalcium 
phosphate, or any two or more of these 
calcium salts, in a quantity reasonably 
necessary to firm the tomatoes, but in 
no case such that the amount of the cal- 
cium contained in such salts is more than 
0.026 per cent of the weight of the fin- 
ished canned tomatoes. 

It may be seasoned with one or more 
of the optional ingredients: 

(5) Salt. 

(6) Spices. 

(7) Flavoring. 

It is sealed in a container and so pro- 
cessed by heat as to prevent spoilage. 

It is very obvious, therefore, that 
water is not permitted as an optional in- 
gredient and its presence in the canned 
product is sufficient cause for libel action. 

The practice too, of adding puree to 
tomatoes instead of juice as a packing 
medium in the canning operation is also 
a violation as the standards do not per- 
mit its use as an optional ingredient. 


DETECTION 


How can added water be detected in 
canned tomatoes? Laboratory procedures 
for the detection of added water are re- 
latively simple. Using either the Im- 
mersion or Abbe Refractometer a read- 
ing is obtained which is a measure of the 
soluble solids in the drained juice from 
the canned tomatoes. By canning toma- 
toes in the various areas with and with- 
out added juice and making similar read- 
ings on the drained juice after canning 
establish reference points for tomatoes 
that are packed in accordance with the 
Standards of Identity. A comparison of 
the refractometer readings of canned to- 
matoes under suspicion with known sam- 
ples determines whether or not a viola- 
tion has occurred. Where water has been 
added percentage of the soluble solids 
show a material reduction from those 
determined on the authentic samples. 

Granting that the soluble solids in to- 
matoes varies from season to season, it 
is obvious that data can be accumulated 
during every tomato pack. It is there- 
fore evident that laboratory methods are 
conclusive in detecting the presence of 
added water in canned tomatoes even 
without the observations of an inspector. 

The tomato canning industry faces a 
serious situation if such practices are 
continued. No one desires the experience 
of a libel suit as it leads not only to 
financial loss but to possible criminal 
prosecution. In all event, it adds up to 
a costly adventure, 
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OYSTER STANDARDS 


As a result of a hearing on the Defini- 
tions for Standards of Identity and Fill 
of Container for Canned Oysters, the 
Administrator has ruled that Pacific 
Oysters may now be labeled as “Oys- 
ters”, “Pacific Oysters’, or “Olympia 
Oysters’, and has ordered that “§ 36.5 
be amended by inserting in paragraph 
(c) thereof the words “Oysters or” im- 
mediately before the words ‘Olympia 
Oysters’ and the words ‘Pacific Oysters’ 
in each place that they occur.” The 
amendment appeared in the Federal 
Register of December 2, 1949. 


C. B. TORSCH GOES WEST 


C. Burnett Torsch, one time official of 
the Torsch Canning Company, and more 
recently in the lime business, and for 
many years active in canners’ association 
work, has retired and is moving to 
Washington State where he will make his 
home. His address will be: Route 2, Box 
162, Bellevue, Washington. 


SUNRAY TOMATO SEED 


Seed of the new golden orange tomato, 
Sunray, has been increased by several of 
the large seed companies, the Depart- 
ment of Agriculture announces, and will 
be available in moderate quantities for 
1950 growing. Developed by W. S. Porte, 
tomato breeder of the Department, in 
response to the needs of gardners for a 
wilt resistant yellow variety, seed for 
trial and increase was made available to 
tomato seed producers in February 1949. 
The Department has no seed for general 
distribution. 


NEW NCA MEMBERS 


The following firms have been ad- 
mitted to membership of the National 
Canners Association since November 1: 
W. A. Bingham, Aleknagik, Alaska; 
Domino Canning Company, Inc., Braden- 
ton, Florida; Fred M. Drew Company, 
Santa Clara, California; Florida Grape- 
fruit Canning Company, Bradenton, 
Florida; Friday Canning Corporation, 
New Richmond, Wisconsin; Haskins 
Canning Corporation, Lubec, Maine; and 
Vincent Losito & Sons, Toughkenamon, 
Pennsylvania. 


JOINS UNIVERSAL 
UNDERWRITERS 


David F. Heal, formerly with the P. J. 
Ritter Company, is calling on New Jer- 
sey and Eastern Pennsylvania canners 
for the account of Universal Underwrit- 
ers, fire insurance firm with headquar- 
ters at Kansas City, Missouri. 
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NEWS AND PERSONALS 


MINNESOTA SHORT COURSE 


The Third Annual Short Course for 
canners’ field men, sponsored jointly by 
the University of Minnesota and the 
Minnesota Canners Association, will be 
held February 16 and 17 at the Radisson 
Hotel, Minneapolis, Minnesota. 


STANGE APPOINTMENT 


F. K. Koepke, with the William J. 
Stange Company, Chicago manufactur- 
ers of seasonings and food colorings since 
1942, except for three years of service in 
the Navy during the war, has been ap- 
pointed Assistant Sales Manager of the 
firm and will be in charge of the com- 
pany’s advertising in addition to other 
duties. 


CANCO GETS OSCAR 


George J. Madge, Assistant Comptrol- 
ler of the American Can Company, was 
presented the “Oscar of Industry” 
Award at the financial world dinner in 
New York recently, for the best annual 
report of the Food Container Industry 
for 1948. 


APPLE JUICE CONCENTRATE 


The National Research Corporation, 
Sterling Junction, Massachusetts, has 
formed a new company to be known as 
Apple Concentrates, Inc. to manufacture 
frozen apple juice concentrate. A _ pilot 
plant is being built at West Concord, 
Massachusetts, and is expected to be 
ready for operation in the near future. 


BULK PECTIN DEPARTMENT 


National Fruit Product Company, 
Winchester, Virginia, has formed a Bulk 
Pectin Sales Department in charge of 
Gordon T. Sperry. 


TENN.-KY. DATES 


Secretary Hays Hollar has announced 
that the Annual Meeting of the Tennes- 
see-Kentucky Canners Association will 
be held at the Andrew Jackson Hotel in 
Nashville, February 13 and 14. 


GAIR EXPANSION 


George E. Dyke, President of the 
Robert Gair Company, New York manu- 
facturers of Corrugated Containers, has 
announced that its Canadian subsidiary, 
Gair Company Canada, Ltd., has pur- 
chased the capital stock, buildings, and 
real estate, previously under lease, of 
Premier Paper Box, Ltd. in Montreal. 
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CONVENTION NEWS: 


INDIANA CANNERS ELECT 
AUKERMAN 


Indiana Canners meeting in annual 
convention at the Hotel Claypool, India- 
napolis, selected H. L. Aukerman of the 
Carr Canning Company, Redkey, Indi- 
ana, to head the Assuciation in 1950. Mr. 
Aukerman succeeds H. K. Bachelder of 
the Ladoga Canning Company, India- 
napolis. William Butterfield of the com- 
pany bearing his name at Muncie, Indi- 
ana, was elected Vice-President while Al 
F. Dryer continues as Executive Secre- 
tary-Treasurer. 


PURDUE TO INCLUDE FOOD 
PROCESSING COURSE 

The highlight of the convention was 
the announcement by Dr. Hovde, Presi- 
dent of Purdue University, that begin- 
ning with the 1950 fall term, Purdue 
will include a full course in food process- 
ing in its curriculum. Much credit for 
this accomplishment is due the Canners 
Committee, chairmanned by Past Presi- 
dent Ed Dunlap and staffed by P. A. 
Schmith, Al Dreyer and Harold Bachel- 
der. The course has been under con- 
sideration for some time but the details 
were carried to completion during the 
past year, largely through the consistent 
effort and at the expense of considerable 
time by this committee. 


N.C.A. Vice-President Henry Taylor 
asked canners to develop a human rela- 
tions program in their dealings with 
labor in an effiort to win the loyalty, con- 
fidence and backing of employees. 

Attendance was about the same as the 
large gatherings of the past several 
years. Judging by the lobby talk, Indi- 
ana tomato canners are not particularly 
concerned about the present slow move- 
ment, feeling that due to the strong sta- 
tistical position, tomatoes will move out 
at a much better rate once the year-end 
inventory has been made. 


KRAUT PROMOTION PAYS OFF 


Kraut packers from every major kraut 
producing region attended a_ special 
meeting of the National Kraut Packers 
Association, held November 28 at the 
Cleveland hotel, Cleveland. Art Henkel, 
Fremont, Ohio, NKPA president pre- 
sented an inventory report based on 
stocks on hand December 1st which re- 
vealed kraut supplies to be only 70 per 
cent of those on hand December 1st last 
year. Packers in attendance reported 
kraut stocks disappearing from grocery 
shelves and into consumption at an un- 
usually high rate. 

Alden C. Smith, Shiocton, Wisconsin, 
chairman of the NKPA Education Com- 
mittee, stated, “effective national promo- 
tion and merchandising is moving kraut 
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To the EXTRA CARE YOU take 


Think of all the endless care You take in making 
Your Product. If it’s Food, you watch your secret 
recipe that gives the distinctive flavor which makes 
Your Food sell. You’ve worked out special methods 
of guarding quality. You could talk for hours about 
the things You do that your competitors don’t. 

Same way with Crown Cans. We could fill pages 


*< The Crown Creed: “Details Make Perfection, 


but Perfection is no Detail.” 


in making YOUR Product 
add the EXTRA CARE CROWN takes in making CANS 


telling about the special exclusive steps we take to 
make Crown Cans superior to other cans. Why not 
put two and two together? To the extra care You 
give your Product add the extra care we give Crown 
Cans. Give utmost Protection to the Quality you 


strive so hard to attain. 


One of the World’s Largest Can Manufacturers 


PLANTS AT PHILADELPHIA, BALTIMORE, CHICAGO, ST. LOUIS, HOUSTON, ORLANDO «¢ Division of the Crown Cork & Seal Company 
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into public consumption. Repeat sales 
prove it is not sticking on the grocers’ 
shelves.” 

At the meeting plans were shaped for 
the final drive in the coming promotion 
of kraut and frankfurters pegged on 
National Kraut and Frankfurter Week, 
February 2-11, 1950. NKPA president 
Henkel reported more than 150,000 of 
the 17 x 22 inch posters being made 
available by the Association have already 
been requested and estimated nearly 
235,000 will be used before the campaign 
is over. The packers heard details of the 
national radio, newspapers and magazine 
publicity already prepared for the first 
two weeks in February which will be 
highlighted by a selection of a kraut and 
frankfurter Queen on February 2nd by 
the MBS radio show Queen for a Day 
heard by millions on more than 500 sta- 
tions coast to coast. Especially interest- 
ing recipes, picture and stories about 
the low-cost team of kraut and frank- 
furters are scheduled for use by dailies 
and weeklies throughout the nation ac- 
cording to members of the promotion 
committee. 

About 50 of the largest meat packers 
in the nation are tying-in with the na- 
tional kraut and frankfurter sale. Brand 
names are being imprinted on the NKPA 
blue and yellow posters and special na- 
tional advertising is already scheduled 
by the packers cooperating, including 
full page, four color, kraut and frank- 
furter promotion in Life, This Week, 
American Weekly, Parade and large 
scale black and white ads in more than 
200 major dailies. 


ONTARIO PROGRAM 


The Annual Meeting of the Canned 
Foods Association of Ontario, to be held 
at the Royal York Hotel in Toronto, De- 
cember 12 to 14, will begin on the morn- 
ing of the 12th at 10:15 A. M. with 
President John Wall presiding. Sched- 
uled to speak on the first day are John 
McGovern, President of the National 
Canners Association;.and Mr. T. Stothers 
of the Canadian Bank of Commerce. In 
the afternoon a Cutting Bee is scheduled 
to be held. 


The second session will open on Tues- 
day morning, December 13 at 10:15, 
with a number of important talks sched- 
uled in the morning, while at the after- 
noon session Dr. Harold L. Link, Sales 
Manager of Sprague-Sells Division of 
Food Machinery & Chemical Corpora- 
tion, will describe the new developments 
of canning machinery for 1950. 

The annual banquet will be held on 
Tuesday evening. 

Wednesday morning will be given up 
to talks by Dr. E. V. Troy of Continental 
Can Company, and Dr. C. J. Tressler of 
National Canners Association’s Research 
Laboratories on scientific research mat- 
ters. 


A closed meeting for fruit and vege- 
table processors will be held on Wednes- 
day afternoon. 
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OHIO PROGRAM 


The 42nd Annual Convention of the 
Ohio Canners Association, to be held at 
the Deschler-Wallick Hotel, Columbus, 
Ohio, December 13 and 14, will open im- 
mediately following a luncheon at noon, 
with President Norman Spain presiding. 

Speakers on the afternoon program 
are Nelson Budd, Assistant Secretary, 
National Canners Association, “There is 
a good Story in Canning”; M. W. Baker, 
Assistant Director, Fruit & Vegetable 
Branch, USDA; L. L. Rummell, Dean, 
College of Agriculture, Ohio State Uni- 
versity, “Processing Facilities for Re- 
search and Teaching in Ohio”; and an 
address by Forrest L. Fraser, Director 
of Grocery Merchandising of the Kroger 
Company. 

A banquet and entertainment will take 
place that evening. 

On Wednesday morning, December 14, 
talks will be heard by A. W. Marion, Di- 
rector, State Department of Michigan 
Resources, and a report by Dr. W. C. 
Bohrer on the “National Canners Asso- 
ciation’s Bacteriological Survey during 
1949”. Reports of committee chairmen 
and the election of officers will follow. 


MICHIGAN OFFICERS 


Harvey W. Norris, Crystal Canning 
Company, Frankfort, Michigan, was 
elected President of the Michigan Can- 
ners Association at the annual meeting 
held at Grand Rapids, November 28 and 
29. He succeeds A. J. Rogers of Traverse 
City in the office. Other officers elected 
are: Edward Brown, St. Joseph, Vice- 
President; and Reed M. Roberts of Grand 
Rapids, who was reelected Secretary. 


DIRECTORY LISTING DEADLINE 


December 19th is the deadline date 
for receipt of listings for the Tele- 
phone Directory of the 1950 Food In- 
dustry Convention to be held in At- 
lantic City next January. All delegates 
should, therefore, immediately contact 
their respective associations if they are 
to be properly listed in the telephone 
directory, a service which makes it easy 
to locate who you want at the Conven- 
tion. 


PHILLY BROKERS ELECT 


At a recent meeting of the Philadel- 
phia Food Brokers Association, the fol- 
lowing officers were elected to serve 
through 1950: Paul Woody, W. G. Bon- 
stedt & Company, President; S. B. Blas- 
key, J. C. Blaskey Company, Vice-Presi- 
dent; and A. L. Hunsicker, A. L. Hun- 
sicker Company, Secretary - Treasurer. 
Directors elected are: Fred Chase, Chase 
Sales Company; and J. B. Daily, H. A. 
N. Daily, Company. 
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WEST COAST NOTES 


PROPERTY REZONED FOR N.C.A. 
LABORATORY 


The City Council of Berkeley, Califor- 
nia, has granted a petition for reclassifi- 
cation of property on Sixth St., near 
University Avenue to permit the erection 
of a laboratory building by the National 
Canners Association. The building is to 
cost approximately $300,000 and_ will 
house equipment to cost about $200,000. 
Construction of the plant is expected 
to be under way by May 1, 1950. 


CAL PAK TRAFFIC DIRECTOR 
HONORED 


Irving F. Lyons, traffic director of the 
California Packing Corporation, San 
Francisco, California, has been elected 
president of the National Industrial 
Traffic League, whose annual meeting 
was held recently at Chicago. He is the 
first Westerner to be named to this post. 


PROMINENT ASPARAGUS 
GROWER DEAD 


S. T. Moran, a large grower of aspara- 
gus in the Stockton, California district, 
and chairman of the Asparagus Advi- 
sory Board, operated under authority of 
the Director of Agriculture, State of 
California, passed away in a Stockton 
hospital, November 26. He was one of 
five grower members of the board. 


MONOPOLY CHARGED ON 
PEACH PITTER 


An anti-trust suit was filed late in No- 
vember at San Francisco, California, 
against four corporations charged by 
the Government for maintaining a mo- 
nopoly in the manufacture, sale and lease 
of peach-pitting machines. Defendants 
in the civil action are the Food Machin- 
ery & Chemical Corp., and the Pacific 
Machinery Co., both of San Jose; the 
California Packing Corp., San Francisco, 
and Libby, McNeill & Libby, of Chicago. 


The pitting machines are used in com- 
mercial canneries and the Government 
contends that last year 71 per cent of all 
peaches pitted for canning in the United 
States were pitted on machines controlled 
by the defendants. As a result, it con- 
tends, the two canning companies en- 
joyed competitive advantages over other 
canners. 

The suit holds that the Pacific Machin- 
ery Co. is jointly owned by the other 
three companies and was created as a 
patent holding company to acquire and 
hold patents on the machines. It asks 
that the holding company be dissolved 
and that the licenses, agreements and 
understandings by which the alleged put- 
ent pool is operated be dissolved. 
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THE EASTERN BOX COMPANY 


East Brooklyn P. O. BALTIMORE 26, MARYLAND Phone: CUrtis 0270 


Air view of our large, modern plant which for years has taken care of the needs 
of many of the outstanding canners throughout the Middle Atlantic States’ Area. 


Manufacturers of 


CORRUGATED AND SOLID FIBRE SHIPPING CONTAINERS 


Y EMC DOUBLE HUSKER 


You can run this FMC Husker hour after 
hour without missing an ear—or leaving a ribbon 
of husk. No bruised or broken corn. You get greater 
yield, a finer quality pack, and big savings in in- 
spection, trimming and re-husking costs. 


Far in Advance of other Huskers 

Here’s near-perfect husking, due to an entirely new 
husking principle: vibration of the husking hopper 
and the greatest advance yet in husking-roll design. 


Write for detailed information today or get in 
touch with your nearest FMC Canning Machinery (0 

Representative. Tri-Section R 


toe FOOD MACHINERY AND CHEMICAL CORPORATION cna speed 


SPRAGUE-SELLS DIVISION e HOOPESTON, ILLINOIS —- P 
Soles Branches: Baltimore, Md. * New York, N.Y. © Rochester, N Y corn in discharging from machine. 
Bradford, Vt. * Cedarburg, Wis * Lakeland, Fla. (Florida Division) 

Son Jose, Calif. (Anderson-Barngrover Division) 


Ficut Mounting 


Costs WITH FMC 


MODERN MACHINERY 
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FOLK MEMBER OF HOOVER 
GROUP 


Adrien J. Folk, president of S. & W. 
Foods, San Francisco, California, has 
been made a member of Northern Cali- 
fornians for the Hoover Report. The 
group is to work for Government re- 
forms designed to cut costs in handling 
the business of the Nation. 


GENERAL FOODS OPENS 
REGIONAL CREDIT OFFICE 


The General Foods Corp. has an- 
nounced it will open a Western region 
credit and collection office in Oakland, 
Califorinia, effective January 1. The 
office will serve customers of the sales 
division in Seattle, San Francisco, Los 
Angeles and Salt Lake City. 


ATTEND HEINZ SALES 
MEETING 


The San Francisco, California sales 
branch of the H. J. Heinz Co. was repre- 
sented at the national sales convention of 
the organization at the Pittsburgh, Penn- 
sylvania headquarters late in November 
by E. F. Frasier, H. N. Beisel and D. E. 
Parker. 


McTEAGUE CONTINES AS HEAD 
OF CAL FRUIT GROWERS 


Charles C. McTeague has been re- 
elected president of the California Fruit 
Growers Exchange but has announced 
that this will be his last year as a mem- 
ber of the board of directors. He has 
been a member of the board since 1911 
and president since 1920. When he joined 
this organization citrus fruits were mar- 
keted exclusively in their original form, 
while large quantities are now sold in the 
form of juice and concentrates. Mr. Mc- 
Teague also served 30 years as president 
of the California Walnut Growers Asso- 
ciation, retiring several years ago, and 
here, too, during his term of office saw 
a sizeable part of the crop marketed in 
tin instead of exclusively in its original 
form. 


“ABSOLUTELY PHEWTIFUL” 


Where fish reduction plants are oper- 
ated there are apt to be complaints at 
times of odors not usually associated 
with flowers. Two of the large reduction 
plants in the Richmond and Monterey 
area bear the names of the Gardenia 
Packing Company and the Magnolia 
Packing Company. All of which led a 
noted San Francisco wag to comment: 
“Absolutely phewtiful.” 


NORTHWEST DATES 


The Annual Meeting of the Northwest 
Canners Association will be held at the 
Multnomah Hotel, Portland, Oregon, 
March 12 to 14, 


14 


DISTRIBUTORS NEWS 


JOIN NFBA 


Watson Rogers, president of the Na- 
tional Food Brokers’ Association, an- 
nounces that the following have been 
admitted to membership: — Frank F. 
Holman Co., Detroit, recommended by 
Gurwin & Holman Co.; Generals Sales 
Co., Lexington, Kentucky, recommended 
by C. S. Stopher & Co.; Benjamin P. 
Proctor, Richmond, Virginia, recom- 
mended by W. W. LeFew’s Sons; Arata 
Brokerage Co., St. Louis, recommended 
by Food Brokers Co.; George F. Hart- 
nett & Co., Chicago, recommended by 
Calkins & Co., Inc.; and Cooke, Powers 
& Co., Toledo, recommended by G. M. 
Dailey & Co. 


GETS CANNER ACCOUNTS 


Dick Hulsey, Tampa food broker, has 
been named sales representative in that 
market for Minnesota Consolidated Can- 
neries, Inc., of Minneapolis. He has also 
been named broker for canned cranberry 
sauce packed by Morris April Bros., 
Bridgeton, N. J. 


ENDOWMENT CHAIRMAN 


Johnny Hayes, well known New York 
food brokers, has been appointed chair- 
man of the canned foods division for 
New York City in a campaign to raise 
funds for the Notre Dame Endowment 
Foundation. Funds are sought to finance 
construction of a new science building at 
the university in South Bend, Indiana. 


OMAHA BROKERS ELECT 


J. S. Colton, Sr. was elected President 
of the Omaha Food Brokers Association 
at a meeting held early this month. Other 
officers elected are J. E. Raupe, Vice- 
President; and F. M. Hessler, Secretary- 
Treasurer. 


MARYLAND BROKERS ELECT 


The Maryland Food Brokers Associa- 
tion, meeting at the Park Plaza Hotel in 
Baltimore, December 7, elected the fol- 
lowing officers: H. Edwin Jones, Presi- 
dent; Charles C. Shafer, Vice-President; 
E. Harvey Coulson, Secretary; and Al- 
bert N. Smith, Treasurer. 


HEADS BROKER GROUP 


George R. Lyons has been elected 
president of the Cleveland Food Brokers’ 
Association for 1950. Other officers were 
named as follows: — Richard H. Klein, 
J. A. Plain Co., vice president; T. M. 
McLaughlin, treasurer; Arthur H. Dille- 
muth, Paul E. Kroehle Co., director; and 
Franklin Walter, A. K. Ackerman Co., 
secretary. 
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BROKERS ELECT 


Cincinnati Food Brokers’ Association 
announces the election of John F. Pop- 
kin, of J. A. Plain Co., as president for 
the coming year. Wendel Kofler, of 
Thomas Co., Inc., was named vice presi- 
dent, with James G. Farasey, of James 
G. Farasey Co., elected secretary-trea- 
surer. 


IN NEW QUARTERS 


Lackey-Pledger Co., Dallas food brok- 
ers, have moved to new quarters at 3618 
Harvard Avenue, Dallas, 5. 


ATLANTA BROKERS ELECT 


At a meeting of the Atlanta Food 
Brokers Asscciation on December 2 the 
following officers were elected: Ed Raley, 
Raley Brothers, President; Arthur Mims, 
of the company bearing his name, Vice 
President; and Fred W. Burns, Jr., 
Monahan & Burns, Secretary-treasurer, 
The Association has 27 active members. 


IN BROKERAGE FIELD 


Jack “Bunny” Fishman, formerly of 
UCO Food Corp., has joined Phil J. 
Drackett & Associates, Inc., New York 
food brokers. 


RESIGNS 


M. A. Christopher, executive vice pres- 
ident of the Missouri Valley Wholesale 
Grocers’ Association, has resigned his 
post. He will continue to serve the asso- 
ciation in an advisory capacity. 


ASRE ELECTS BERGDOLL 


John G. Bergdoll, Jr., Vice-President 
and General Works Manager of the York 
Corporation, York, Pennsylvania, was 
elected President of the American Soci- 
ety of Refrigerating Engineers at the 
45th Annual Meeting of the Society held 
at the Edgewater Beach Hotel in Chi- 
cago, December 4 to 7. 

Mr. Bergdoll has long been active in 
affairs of the Society and served as Trea- 
surer from 1943 to 1945, and Vice Presi- 
dent in 1948 and 1949. 


Other officers elected are: Paul B. 
Christensen, Merchants’ Refrigerating 
Company, New York, and Edward 


Simons, Consulting Engineer of San 
Francisco, Vice-Presidents; and R. C. 
Jordan, Professor of Mechanical Engi- 
neering, University of Minnesota, Min- 
neapolis, Treasurer. 


PLANT ADDITION 
The J. Kenneth Weller Pickle Com- 


pany is making a $25,000 addition to 
its plant at Crosswell, Michigan. 
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For Canning Fanciest Cremogenized 
and Whole Kernel Corns: 


HUSKERS, CUTTERS, SILKERS, FLOTATION 
WASHERS, ROD-SHAKERS, CREMOGENIZERS, 
TRIMMERS, MACERATORS, SUCCULOMETERS, 
MATURITY SELECTORS, FEEDERS, CONVEYORS, 
CONSISTOMETERS, BELTINGS, PUMPS, MAGNETS, 
SANITARY PIPE, AND ACCESSORY EQUIPMENT 


THE UNITED COMPANY 


BAL TIMORE; 
M 'D. 


FOR CANNED 
FRUITS 4NOVEGETABLES 


THE CANNING TRADE December 12, 1949 


The manual handling of 
Se. cans from the closing ma- 

=u chine to the warehouse was 
good enough for Grandfather, 
but it isn’t in today’s highly 
competitive market. That’s 
why the new BERLIN 
CHAPMAN Bott Retort 
Loader Unloader is causing 
such widespread interest in 
the canning industry. .. itis 
the first real answer to a 
mechanized cookroom. 


LOADER 
LOADER 


* CAN HANDLING 
* COOKING TIME 
* COOLING TIME 
* CAN DAMAGE 

* CONTAMINATION 


* CAN STORAGE 
SPACE 


* MANPOWER 
* DOLLARS 


BERLIN CHAPMAN CO. 


Berlin, Wisconsin 
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WEEKLY REVIEW 


Market Shows Strength In Some Items— 

Distributors Stock Report Gives Evidence 

That Immediate Replacement Is Necessary 

—Corn Movement Not As Bad As Indicated 
By Canner Shipments. 


THE SITUATION — The following 
paragraph from the, sales letter of Na- 
tional Fruit Product Company, Winches- 
ter, Virginia, sizes up the present situa- 
tion to a tee: 


“GENERAL BUSINESS: Our busi- 
ness continues at a very satisfactory 
rate. Apple products are moving. Be- 
fore you are convinced that your trade 
will not want sizable shipments until 
after the first of the year, take the time 
to work the trade. Many jobbers are 
carrying such low inventories that con- 
stant replacement is necessary.” 

Brokers and other sales representa- 
tives might well take the tip—‘‘Let the 
buyer turn you down.” The truth of the 
above statement was evidenced during 
the week by stronger prices on tomatoes, 
beans, citrus and sardines. 


DISTRIBUTORS’ STOCKS — And 
speaking of distributors’ stocks, the No- 
vember 1 stock report issued during the 
week by the Bureau of the Census at- 
tracted more than casual attention. The 
report listed the November 1 stocks of 
distributors for nine vegetables, ten 
fruits and five juices. Compared with 
November 1 a year ago, distributors held 
approximately a million cases less corn, 
a million cases less peas and about the 
same amount of beans and tomatoes. 
Total stocks of the four major vegetables 
amounted to 23,435,000 cases November 
1, 1949 compared to 25,518,000 cases No- 
vember 1, 1948. No 1948 figures for other 
vegetables were published. There was 
no appreciable difference in distributors 
1949 and 1948 holdings of apricots, cock- 
tail, peaches, pears and pineapple, there 
being 10,523,000 cases on hand this No- 
vember and 10,712,000 November 1 a 
year ago, but there was approximately 
a 30 per cent drop in the amount of 
juices held this November, the bulk of 
which is represented in citrus and pine- 
apple with tomato juice stocks only 
slightly off. Total juice stocks held No- 
vember 1, 1949 amounted to 6,167,000 
cases compared to 8,605,000 cases No- 
vember 1, 1948. Complete stock figures 
for the two years are reproduced below 
in thousands of actual cases. 


WHOLESALE DISTRIBUTORS* AND 
CANNERS’ STOCKS OF SPECIFIED 
CANNED FOODS 
(Thousands of Actual Cases) 


Nov. 1, 1949 Nov. 1, 1948 


Commodity Distrib- Can- Distrib- Can- 
uters ners utors ners 
Vegetables: 
Beans, Green and 
3,959 N.A. 3,813 N.A. 
7,090 29,030 8,083 22,563 
16 


Tomatoes 5,946 N.A. 
Asparagus N.A. N.A. 
Beans, Lima ............ 1,368 N.A N.A N.A 
14338 N.A N.A N.A 
396 N.A N.A N.A 
Tomato catsup and 

chili sauce ............ 3,158 N.A. N.A. 
Fruits: 
1,064 2,123 1,291 3,484 
Fruit cocktail" ........ 2,044 8,465 2,193 8,775 
4,939 14,559 4,894 11,863 
9638 N.A. 826 N.A. 
1,518 7,192 1,508 4,057 
Cherries, Red Pitted 868 1,296 N.A. 1,070 
Cherries, Sweet ....... 608 1,088 N.A 295 
Grapefruit segments 332 27146 N.A. 
Plums and prunes?.. 432 1,139 N.A 681 
Juices: 
3,430 N.A 3,851 N.A. 
Grapefruit 561 280 1,449 N.A. 
954 2 28 1,582 N.A. 
Citrus blend ............. 446 2 80 717 
Pineapple 776 5,550 1,006 2,694 


N.A.—Not Available. 
* Includes Warehouses of Retail Food Chains. 
1 Includes fruit for salad and mixed fruits (except 
citrus). 


2 Covers Florida only. Reported on No. 2 basis— 
not actual cases. 


% Canners’ stocks include Purple Plums only. 


‘Includes only vegetable juice combinations con- 
taining at least 70% tomato juice. 


Source: National Canners Association, Pineapple 
Growers Association of Hawaii, and Florida 
Canners Association. 


While little verification was needed, 
the above figures do show rather con- 
clusively that the distributors are hold- 
ing fewer canned foods at this time of 
the year than any other year since the 
war scarcity. A total of those commod- 
ities on which comparison is available 
shows that distributors stocks on these 
items dropped from approximately 45 
million cases to 40 million cases or more 
than 10 per cent. While there is no fig- 
ure available for 1948, it is interesting 
to note the small amount of apple sauce 
held compared to other items. Thus it 
appears that distributors are not quite 
as well stocked on this item as some re- 
ports have indicated. 


CORN—Many observers looked with 
apprehension at the N.C.A. figures on 
corn published in last week’s THE CAN- 
NING TRADE. Those figures showed 
that canners’ shipments fell off approxi- 
mately 4 million cases during August, 
September and October of this year, com- 
pared to the same period last year. The 
above figures, when compared with the 
U. S. Department of Commerce Industry 
Report, show that distributors, in the 
same period, shipped less than a million 
cases less than last year. 


The Industry report shows that Dis- 
tributors held an estimated 3,450,000 
cases of corn August 1, 1948 and an esti- 
mated 5% million cases August 1, 1949. 
That two million case overage has now 
been whittled down to a million cases less 
suggesting that buying may be a bit 
more brisk at an early date. It is en- 
tirely possible, too, that retailers may 
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also have cut their supplies to the tune 
of the additional million cases not ship- 
ped by Canners. 


NEW YORK MARKET 


Prices Fairly Stable As Buying Continues In 
Small Lots—Tomatoes Slightly Improved— 
Beans Advance—Peas Unchanged—Citrus 
Strengthens—Some Sizes Peaches Sold Out 
— ’Cots Steady — Pineapple Demand Off 
Sharply — Sardines Gain Strength — Tuna 
Merger Creates Interest — Slight Improve- 
ment In Salmon. 


By “New York Stater” 


New York, December 9, 1949 


THE SITUATION —A recovery in 
new pack Florida citrus juices, a 
stronger market for fall pack beans, and 
an improved tone in tomatoes accounted 
for most of the developments in the local 
market during the week. In the remain- 
der of the list, prices generally are show- 
ing a fairly stable tone, with trading 
volume still limited to small lots. 


THE OUTLOOK—While a little even- 
ing-up buying is looked for during the 
remainder of the month, traders gen- 
erally do not look for any real volume 
trading until canners get an opportunity 
to get together with their buyers at the 
Atlantic City meeting next month. Even 
then, many believe, the trading tempo 
will not show any sharp acceleration un- 
less some special “deals” are worked out 
on some of the lines on which carryover 
will be fairly large. 


TOMATOES — A slightly improved 
tone is reported in the tomato market 
this week. Southern canners generally 
are not anxious to part with standard 
2s below $1.15, although some offerings 
are reported at $1.12%. Extra stand- 
ards hold at $1.50, f.o.b. cannery. 


BEANS—With the market for raw 
stock tightening up, southern canners 
have advanced green bean prices. Stand- 
ard cut green are now held at $1.10 for 
2s and $6.00 for 10s, with extra stand- 
ards at $1.25 and $6.50. Fancy French 
style 2s have moved up to $1.50, with 10s 
at $7.25, all f.o.b. canneries. Repor'!s 
from the Northwest indicate an_ ini- 
proved inquiry for blue lakes, with stan:- 
ards generally held at $1.45, choice at 
$1.50, and fancy ranging $1.95 to $2.90, 
as to sieve. 


PEAS — Hand-to-mouth buying con- 
tinues in the canned pea market wit! 
prices unchanged in the South and in 
midwestern markets. Northwest canners 
report an improved call, with 303s closc- 
ly sold up. On 2s, extra standards are 
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quoted from $1.20 to $1.55, as to sieve, 
with fancies ranging $1.40 to $2.00, f.o.b. 


CITRUS—Notwithstanding a newborn 
feud among competing Florida citrus 
processors, the market this week took a 
turn for the better. Orange juice has 
moved up to $1.00 for 2s and $2.25 for 
46-ounce, with blended juice at $1.15 and 
$2.65, and grapefruit juice $1.40 and 
$3.30. A number of canners remain 
withdrawn from the market. Meanwhile, 
Florida canners are disconcerted over the 
appearance of California concentrated 
orange juice, sugar added, in their home 
markets. Under the new Florida citrus 
labeling law, this product cannot be mar- 
keted unless labeled “substandard” in 
bold type, but the regulation does not 
cover goods packed out of the State. 


PEACHES—Reports from the Coast 
are to the effect that stocks of 10s, 
8-ounce, and 1 tall peaches are closely 
sold up, with the bulk of the unsold car- 
ryover now in choice 2%s halves. The 
market continues to show a fairly steady 
tone, and canners expect buyers to turn 
to 2%s now that the supply of other 
table sizes is cleaning out. 


‘COTS —Canners will close out the 
year with only a small carryover, in com- 
parison with recent years, and continued 
buying interest is reported. Prices hold 
steady. 


COCKTAIL — Canners are _ holding 
choice 2%s firm at an inside price of 
$2.95, and supplies for private label are 
reportedly becoming increasingly difficult 
to locate. Stocks of 10s in particular are 
cleaning up, coast advices indicate. 


PINEAPPLE—Demand for pineapple 
has fallen away sharply, and _ both 
crushed and juice appear in plentiful 
supply. Canners continue to adhere to 
list on new business, which is light. 


SARDINES — Advices from “down 
East” note a stronger tone to the market, 
with unsold stocks reported well below a 
million eases. While an occasional offer- 
ing at $7.00, f.o.b. Eastport, is reported, 
most sellers are firm at $7.50. California 
sardines also continue to show strength 
under a broadening demand and _ re- 
stricted offerings. No. 1 tall naturals 
have moved up to $4.00 per case, with 
ls .vals, tomato or mustard, now bring- 
ing $6.00, with canners talking a further 
hike of 25 cents on both grades. Packing 
ha- been drastically curtailed due to can- 
ne:,’ difficulty in arriving at a price 
ag cement with their fishermen. 


' UNA — Considerable trade interest 
de\cloped this week in the merger of 
Westgate and Sun Harbor, major tuna 
Cal iers, whose consolidaton was an- 
nounced during the week. The deal 
bri.gs together two important factors 
an is expected to further stabilize the 
maiket position for tuna. Meanwhile, 
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new business in tuna has continued 
limited, with prices unchanged. 


SALMON — A slight improvement in 
salmon demand was reported during the 
week, with distributors looking ahead to 
replacements after the first of next 
month. Tall pinks are generally quoted 
out at $16 per case, with buyers looking 
for $15.50 offerings, Coast basis. On 
chums, the market is steady at $15 for 
talls. Outside of the packers marketing 


under nationally advertised brands, the 
supply of Alaska Reds is reported well 
sold up, and the latter factors are hold- 
ing firm at list. 


NEW PACK CLAMS—With canning 
operations just getting under way, 
Northwestern packers are quoting new 
pack clams, Little Necks, at $7.00 per 
case for 10-ounce whole, $18 for No. 1 
talls and $11 for halves flat, f.0.b. 


The Winning Combination 
At The Show 


It's the combination of equally efficient machines in the canning 
plant production line that “pays off” with the highest producti- 
on at lowest cost. A plant equipped, for example, with Lang- 
senkamp Hot Water Scalders, Kook-More-Koils in the cooking 
tanks, and 3-way Tank Valves, has advanced well along the 
road to highest output, highest quality and lowest cost. These 
Hot Water Scalders increase peeling capacity 40% over 
steam scalding, the Kook-More-Koils make possible 
approximately 20% greater cooking capacity, and 
the 3-Way Valve will pay for itself in one season 
in eliminating contamination and loss of time. 


for catalog 48, or pay us a visit at the Canning 
Show, Booth E-6, for a practical demonstration of 
these units. 


tive tests. 


Our Hot Water Scalder saves 90% 
steam consumption over steam scald- 
ing, gives a uniform scald, eliminates 
cold spots. Increases quality, per- 
mitting all No. 1 tomatoes to be 
packed as extra Fancy. 


F. 4H. 


furnished 
as part of complete cooking 
units, or for replacement of other 
coils. Produced in copper, nickel 
and stainless steel. 


Kook-More-Koils 


The most ef. 
ficient cooking coils by competi- 


LANGSENKAMP 


Write 


Langsenkamp 3-Way Valves avoid 
loss or contamination of product over 
the use of plugs. Made in nickel 
alloy and stainless steel. The only 
valves made with two port key. 


COMPANY 


“Efficiency in the Canning Plant’’ 


INDIANAPOLIS, 
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MARKET NEWS 


CHICAGO MARKET 


Market Quiet As Buyers Prepare For Year 
End Inventory—Salmon Slow—Little Action 
Gn Fruits—Tomatoes Routine—-Apple Sauce 
Slowed Down — Cranberry Sauce Moving 

Well—Ozark Area Products. 4 


By ‘‘Midwest”’ 


Chicago, IIl., Dee. 8, 1949 


THE MARKET—Business is continu- 
ing quite quiet in Chicago this week so 
far as sales at the wholesale level are 
concerned. Buyers are all, of course, 
very much concerned with inventory at 
the present time, and are doing every- 
thing in their power to hold down their 
inventories in the regular line of canned 
foods, and this, coupled with the natural 
drive on holiday items at this time of 
the year, has reduced trading in the reg- 
ular lines to a minimum. Business at 
the retail level is reported to be good. 
Price levels are, for the most part, re- 
maining stable, with only minor fluctua- 


tions. 


SALMON — The salmon market con- 
tinues quite quiet, with prices apparently 
holding firm. Tall reds are apparently 
completely unobtainable now, with the 
last available prices being around $26.00. 
Tall medium reds are offered at varying 
prices, ranging from $20.00 to $22.00, de- 
pending on quality. Tall pinks are gen- 
erally offered at $16.00, although there 
are reported offerings of $15.50 on which 
the quality comparison is not definitely 
known. Tall chums are generally quoted 
at $15.00, while halves reds are avail- 
able at $15.00, halves cohoes at $12.50, 
halves pinks at $10.00 and halves chums 
at $9.00. This season of the year nor- 
mally is very slow on salmon and this 
year is no exception. 


CALIFORNIA FRUITS — There is 
comparatively little action in California 
fruits at the present time, but the talk 
on the market this week is the action of 
one of the advertised brands in Califor- 
nia in reducing their price on their own 
label choice peaches to $3.85 per case for 
sliced and $3.65 for halves. This action 
comes as a surprise to the trade as 
peaches generally have been selling ex- 
tremely well out of first hands, accord- 
ing to all reports available, and, gener- 
ally speaking, peaches are believed to be 
in quite a satisfactory position. It re- 
mains to be seen, of course, what effect 
this one packer’s reduction will have on 
the market as a whole and nothing can 
be told about it as yet. Fruit cocktail 
continues to be offered at $2.95 for No. 
2% choice and about $1.10 for 8 oz. 
choice. No. 10 California pumpkin is 
reported to have been increased in price 
from $3.50 to $4.00. 
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TOMATOES AND TOMATO PROD- 
UCTS — The tomato market continues 
quite quiet with No. 2 extra standards 
available at prices ranging from $1.35 
to $1.45, and standards at around $1.25. 
No. 10s good quality extra standards con- 
tinue to sell at $7.00 factory. Fancy 46 
oz. tomato juice is available at from 
$2.15 to $2.25, with other prices ranging 
down as low as $1.95, with the quality 
varying in accordance with the price. 14 
oz. extra standard catsup is quoted at 
$1.30, and fancy at $1.45, with supplies 
being limited. 


APPLE SAUCE—The movement of 
apple sauce has slowed down to normal 
now, and the situation is generally quiet. 
The price structure appears to be hold- 
ing firm, with No. 2 fancy sauce gen- 
erally quoted at $1.25, and No. 303 from 
$1.10 to $1.15. Some extra standard or 
C grade sauce is also reportedly avail- 
able at $1.10 for No. 2 and $1.00 to $1.05 
on No. 303. No. 10s are still quoted at 
around $6.00 for fancy. 


CRANBERRY SAUCE — The move- 
ment of cranberry sauce continues quite 
good and the price structure remains un- 
changed from the level of several weeks 
ago of about $1.20 f.o.b. Eastern factory 
for private label merchandise, while the 
advertised brands continue to be offered 
at about $1.50 f.o.b. factory. The sale 
of private label cranberry sauce has be- 
come more wide spread in the market 
this year than for quite a long time back, 
and the prospects are apparently good 
for sales to widen further. 


OZARK AREA PRODUCTS — There 
is some movement in Ozark area goods, 
but it is not sizeable. No. 2 fancy spin- 
ach continues to be quoted at around 
$1.15, with No. 2% at $1.45 and No. 10 
at around $5.00 to $5.25. No. 1 spinach 
is reportedly available at 80 cents, all 
f.o.b. factory. No. 2 fresh blackeye peas 
are still available at $1.15, with No. 300 
at about 95 cents, and No. 2 mustard and 
turnip greens are still quoted at 85 cents 
f.o.b. factory. Blackberries are in short 
supply from that area and the price gen- 
erally is around $1.70. Standard cut 
green beans out of that area are also 
being quoted generally at about $1.10 
f.o.b. factory. 


GETS SWIFT LINE 


Paul Sayres Co., Inc., has been named 
New York sales representatives for the 
“Park Lane” line of canned poultry 
packed by Swift & Co. 


BROKERS TO HEAR BOB CROSBY 


Bob Crosby, radio and screen star, will 
serve as master of ceremonies for the 
entertainment program which will fea- 
ture the annual banquet of the National 
Food Brokers’ Association in Atlantic 
City next month. 
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CALIFORNIA MARKET 


Instructions For Shipping After First Of Year 
Encouragingly Large — Interest In No. 10 
Clings — Demand For Pears Encouraging — 
Canning Dried Prunes—Tomatoes Show Im- 
provement—Green Beans Well Sold—Sar- 
dine Canning Slowed, Market Firmer— 
Salmon Quiet. 


By “Berkeley” 


Berkeley, Calif., Dec. 9, 1949 


THE SITUATION—As is frequently 
the case this time of the year, the buying 
of canned foods has slackened off some- 
what, distributors being anxious to get 
inventories as low as possible and at the 
sime time be in a position to care for any 
business that might be expected. Many 
shipping instructions received by can- 
ners call for deliveries after the first of 
the new year and these are encourag- 
ingly large. In general, the market here 
is quite firm, even in such items as Cali- 
fornia sardines, the pack of which is 
more than a million cases larger for the 
season to date than a year earlier. Quite 
a few canners of fruits and vegetables 
were compelled to make early sales at re- 
ductions from opening prices to meet de- 
mands for cash, but distress lots seem to 
have been moved and list revisions in 
recent weeks have been upward, rather 
than otherwise. 


PEACHES — In California canned 
fruits, special interest seems to be cen- 
tering on cling peaches in No. 10s, with 
some items in this size in light supply 
and very difficult to locate. There have 
been no advances in lists, but it is noted 
that some minimum quotations have dis- 
appeared. It does not seem possible to 
locate any water halves or sliced for less 
than $5.00, or solid pack pie for less than 
$5.85. Quality standard halves move at 
$6.70-$6.85, with choice at $7.50-$7.70 
and fancy, where obtainable, at $8.25. 
Freestone peaches are in good demand 
and some especially attractive Elbertas 
have sold as high as $3.50 for No. 2!2s 
fancy, with choice listed at $2.75. Lovells 
are about out of the market, the small 
pack having moved out early. 


PEARS — The demand for Bartlett 
pears has been highly encouraging and 
some canners have withdrawn quotations 
on a few items. Featured brands are 
moving at $3.00 for No. 2% fancy, $2.95 
for choice and $2.50 for standard, with 
buyer’s label only slightly less. Some 
canners note an improved demand for the 
No. 1 size of late. Export business on 
canned pears, once so important, has 
dwindled to small proportions, restrict- 
ing the market largely to our own coun- 
try. 


PRUNES—Increased attention is be- 
ing given the canning of prunes from 
dried prune stock, along with the pack- 
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ing of prune juice, and both items are 
gaining rapidly in favor. Canned prunes 
are convenient for the housewife and 


many are finding them just as econom-* 


ical as buying the dried product and 
stewing it at home. In some cases the 
cost is actually less. Prune growers have 
been hard hit by the falling off in export 
demand for their product and are watch- 
ing with much interest the increased de- 
mand for canned prunes. Some packers 
are specializing in glass pack and the 
popular No. 2% size is offered at $2.70. 


TOMATOES—The market for canned 
tomatoes is showing somewhat of an im- 
provement, both in demand and in price 
structure. Sales are holding up well and 
some of the minimum prices have been 
moved up a little. Standards are getting 
increased attention and catsup, which 
seemed in oversupply for a time, is more 
firmly held. In fact, one or two of the 
larger operators have advanced prices 
slightly on this item. And juice, which 
is also in large supply, is moving into 
districts where its sale in the past has 
been limited. This in spite of increases 
in freight rates. Quotations on 46-oz. 
range from $2.25 to $2.40, with consider- 
able business reported at $2.30. 


CORN — Corn of Pacific Northwest 
pack is moving quite well in this market, 
the unusually high quality of this year’s 
output being in its favor. Canners seem 
to feel that this year’s pack is about the 
best ever made. 


BEANS — Green beans of California 
pack are largely out of first hands, this 
applying both to sales and shipments. 
Considerable revision of early sales had 
to be made by some canners, owing to the 
unexpectedly large part of the pack that 
ran to the higher grades. Some had pro- 
rated business on these grades, so there 
was no difficulty in moving the surplus 
when it appeared. Latest sales in these 
have been about as follows: Whole beans, 
fancy 1 sieve, $2.75, and fancy 2 sieve, 
$2.65, for No. 2s. Cut beans, fancy 2 
sieve, $2.30; fancy 3 sieve, $2.15, and 
standard 5 sieve, $1.45. 


SARDINES—The canning of sardines 
has been slowed down of late by fog 
along the southern California coast and 
by difficulties with fishermen. The pack 
for the season to November 27 amounted 
to 2,842,486 cases, as compared with 
1,653,833 cases a year earlier. Prices 
now seem stabilized at about $6.00 for 
1-\5. ovals in tomato sauce and $4.00 for 
No 1 talls natural. Less than a month 
ago, there were sales of ovals at $5.00, 
and less, and No. 1 talls at $3.50. 


“ALMON—The canned salmon market 
is rather quiet, with pinks coming in for 
the attention usually paid red salmon. 
Most of the latter is now out of first 
hands, but occasionally a lot is sold, with 
$25.00 usually the quoted price. Pinks 
are selling at $15.00 to $16.00 a case, but 
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buyers are taking this item only as 
needed, since the pack is such a very 
large one. The British Columbia salmon 
pack is at an end, with a total of 1,433,- 
723 cases. Seven varieties were packed, 
but pinks accounted for almost exactly 
one half the output at 707,217 cases. 


GULF STATES MARKET 


Shrimp Prices Decline, Pack Exceeds Last 
Year To Date—Use Of Picking Cups In Can- 
ning Shrimp—Destruction Of Oysters 
By Crabs. 


By “Bayou” 


Mobile, Ala., Dec. 8, 1949 


SHRIMP—The old rule of “supply and 
demand governs the price” is exerting 
itself and the downward trend of prices 
is in evidence almost everywhere, includ- 
ing shrimp, therefore business is moving 
along adjustment channels which is 
rough for the present and may be still 


rougher later on until business in gen- 
eral is finally adjusted. 


Some commodities have maintained 
their high war-time prices, while others 
have had to drop their prices, but there 
is no assurance that those that have 
maintained their war-time high prices 
will not drop to an even lower price pro- 
portionately to those that have already 
tumbled, so the readjustment period is 
here and we have to go along with it 
with as little fuss and worry as possible. 


The price of canned shrimp not Fed- 
eral inspected is $3.35 per dozen for 
small; $3.65 for medium; $4.00 for large 
and $4.20 for jumbo in 5 ounce cans, 
f.o.b. cannery. 


Landings of shrimp for the week end- 
ing November 25, 1949 were as follows: 
Louisiana 5,767 barrels, including 3,034 
barrels for canning; Mississippi 1,281 
barrels, including 427 barrels for can- 
ning; Alabama 117 barrels; Florida 
(Apalachicola) 215 barrels and Texas 
5,022 barrels. 


Cold storage holdings of shrimp on 
November 30, 1949 was 3,704,405 pounds. 


© CREEP 
© WEAVE 
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removal from friction drum. 
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You can save money with La Porte Flexible Steel Belting. 
length and practically any width. Write your dealer at once for literature and prices. 


LA PORTE MA 


PORTE 


The continuous, uniform speed, perfectly 
flat surface, open mesh feature and resi- 
stance to acid, heat and cold make La 
Porte Conveyor Belting adaptable to every 
process in food manufacture - plus pack- 
aging and shipping. 


In addition, it is the most sanitary conveyor belting available - 
easily and quickly sterilized with steam or scalding water, without 
Furthermore, it is built to last. 


It is available in any 


T & MFG. CO. 


LA PORTE, INDIANA 
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Its a Bigger, Better Bonus 
when you give it in Bonds 


It’s a bigger bonus when you give it 
in U. S. Savings Bonds. That’s be- 
cause Savings Bonds pay $4 at matu- 
rity for every $3 purchased. If it’s a 
$75 bonus, for example, and you give 
the bonus in bonds, the employee re- 
ceives—not a $75 Bond—but a $100 
Bond. And he collects $100 if he holds 
the Bond till maturity. 


It’s a better bonus when you give it 
in Bonds. It encourages saving among 
your employees—helps to make them 


more secure, more stable, more con- 
tented and productive on the job. 
(That’s borne out in the more than 
20,000 companies that make Bonds 
available to employes through the 
Payroll Savings Plan!) Another rea- 
son is that the more Bonds people 
hold today, the greater will be to- 
morrow’s purchasing power—without 
which no business can prosper! Then 
again, Savings Bond sales aid the 
nation’s economic security by spread- 
ing the national debt. 


Thus you help your employees, 
your company, and the good old 
U. S. itself—which means your- 
self!—when you give the bonus in 
Savings Bonds. . . and when you push 
the Payroll Savings Plan. All the facts 
and assistance you need are available 
from your State Director, Savings 
Bonds Division, U. S. Treasury De- 
partment. He’s listed in your phone 
book. Why not ask your secretary to 
get him for you right now? 


The Treasury Department acknowledges with appreciation the publication of this message by 


THE CANNING TRADE 


This is an official U. S. Treasury advertisement prepared under the auspices of 
the Treasury Department and the Advertising Council. 
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The canneries in Louisiana, Missis- 
sippi and Alabama reported that 19,657 
standard cases of shrimp were canned 
during the week ending November 26, 
1949 which brought the pack for the sea- 
son to 514,386 standard cases as com- 
pared with 458,682 standard cases 
packed during the same period last sea- 
son. 


“USE OF PICKING CUPS IN THE 
PACKING OF CANNED SHRIMP”— 
Quoted from the U. S. Fish and Wildlife 
Service, New Orleans, Louisiana of De- 
cember 2, 1949: 

“With reference to plants under the 
Food and Drug Administration sea food 
Inspection, that agency on November 24 
published in the Federal Register 
amended regulations concerning the use 
of picking cups in the picking of canned 
shrimp. 

In section 155.6, General requirements 
for plant and equipment, the following 
paragraph is amended to read: 

(f) Shrimp shall be picked into flumes 
which immediately remove the picked 
meats from the picking tables, except 
shrimp may be picked into seamless con- 
tainers of not more than 3 pints capacity 
if the picked meats are not held in such 
containers for more than 15 minutes be- 
fore being flumed from the picking 
tables. 

Section 155.6 is further amended by 
adding the following paragraph: 

(o) If shrimp are picked into contain- 
ers, such containers shall be cleaned and 


sanitized as often as may be necessary to 
maintain them in a sanitary condition, 
but in no case less frequently than 2 
hours. 


Whenever pickers are absent from post 
of duty, containers shall be cleaned and 
sanitized before picking is resumed. 

These amendments became effective as 
of November 18, 1949.” 


“OBSERVATION ON DESTRUC- 
TION OF MOLLUSKS BY CRABS’— 
Quoted from U. S. Fish and Wildlife 
Service, New Orleans, Louisiana, of 
October 18, 1949: 


“The Service’s Milford, Connecticut, 
Shellfishery Laboratory has been con- 
ducting experiments in the aquara and 
outdoor tanks to establish once more the 
rate of damage the various species of 
crabs could cause oyster set. The results 
showed that any species of local crabs 
possessing strong claws will attempt to 
crush oyster set if other food is not 
available. If other food, such as dead 
fish, is present, the crabs will prefer not 
to crush young oysters. 

The destruction of other mollusks by 
crabs was also observed. Blue crabs 
opened and devoured some quahogs, 
Venus nercenaria, measuring over two 
inches in size. The crabs crushed and 
ate large numbers of soft clams, espe- 
cially those of small size. Therefore, it 
is concluded that in nature crabs cause 
extremely heavy mortality among clam 
set and young clams.” 


MARKET NEWS 


NUTRITIONAL DATA BOOK 


A new book, “Nutritional Data,” pre- 
pared for distribution to physicians and 
professional nutritionists, is now being 
released throughout the country by H. J. 
Heinz Company. 


Authors of the book are Dr. H. A. 
Wooster, Jr., and Dr. F. C. Blanck, of 
the Heinz Nutritional Research Division 
at Mellon Institute, Pittsburgh. The pub- 
lication is the successor to the twelfth 
edition of the company’s Nutritional 
Charts Book which has been accepted as 
an authority by professional dietitians 
and doctors since 1934. 


Since introduction of the Nutritional 
Charts Book, Heinz has distributed more 
than 650,000 copies. More than 80 per 
cent of the country’s medical schools use 
it as an aid in teaching. 


Completely modernized by the addition 
of new research findings, “Nutritional 
Data” includes sections on vitamins, the 
essential elements, proteins and amino 
acids, the availability of nutrients, signs 
and symptoms of malnutrition, the 
metabolism and action of foods, human 
nutritive requirements, planning diets 
for good nutrition and tables of food 
composition and nutritive value. 


The book, due to its technical nature, 
is available only upon written request by 
physicians, nutritionists, dietitians and 
others qualified by professional duties in 
the food field. 


CALENDAR OF 


DECEMBER 12-14, 1949 — Fifth An- 
nual Canners Fieldmen’s Conference, 
Pennsylvania State College, Nittany 
Lion Inn, State College, Pennsylvania. 


DECEMBER 12-14, 1949 — Annual 
Meeting, Canned Foods Association of 
Ontario, Royal York Hotel, Toronto, 
Ont., Canada. 


DECEMBER 12-17, 1949 — Canners 
Short Course, University of Maryland, 
Department of Horticulture, College 
Park, Md. 


DECEMBER 18-14, 1949 — Annual 
Convention, Ohio Canners Association, 
Deschler-Wallick Hotel, Columbus, Ohio. 


'ANUARY 22-31, 1950—Joint Nation- 
al Conventions of National Food Brokers 
A sociation, National Canners Associa- 
tin, Canning Machinery & Supplies As- 
soviation, Atlantic City, N. J. 


/ANUARY 22-27, 1950—Annual Con- 


vetion, National Food Brokers Associa- 
tion, Atlantic City, N. J. 


-ANUARY 27, 1950 — Mid-Winter 
Meeting, National Pickle Packers Asso- 


~~ Roosevelt Hotel, New York, 
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EVENTS 


JANUARY 27-30, 1950 — Annual Ex- 
hibit, Canning Machinery & Supplies As- 
sociation, Atlantic City, N. J. 


JANUARY 28-31, 1950—Annual Con- 
vention, National Canners Association, 
Atlantic City, N. J. 


JANUARY 23-24, 1950—Annual Con- 
vention, Canadian Food Processors Asso- 
ciation, Montreal, Quebec, Canada. 


JANUARY 26-27, 1950—Annual Meet- 
ing, National Preservers Association, At- 
lantic City, N. J. 


JANUARY 31-FEBRUARY 3, 1950— 
Annual Convention, Frozen Food Indus- 
try, Congress Hotel, Chicago, II. 


FEBRUARY 6-15, 1950—Canners and 
Frozen Food Packers School, Oregon 
State College, Corvallis, Ore. 

FEBRUARY 13-14, 1950 — Annual 
Meeting, Tennessee - Kentucky Canners 
Association, Andrew Jackson Hotel, 
Nashville, Tenn. 


FEBRUARY 16-17, 1950—3rd Annual 
Short Course for Canners’ Field Men, 
University of Minnesota and Minnesota 
Canners Association, Radisson Hotel, 
Minneapolis, Minn. 


December 12, 1949 


FEBRUARY 9-10, 1950—42nd Annual 
Convention, Ozark Canners Association, 
Colonial Hotel, Springfield, Mo. 


MARCH 9-10, 1950—Annual Fruit & 
Vegetable Cutting Bee, Canners League 
of California, Fairmont Hotel, San Fran- 
cisco, Calif. 


MARCH 10-11, 1950—Annual Meeting, 
Utah Canners Association, Hotel Utah, 
Salt Lake City, Utah. 


MARCH 12-14, 1950— Annual Meet- 
ing, Northwest Canners Association, 
Multnomah Hotel, Portland, Ore. 


MARCH 13-24, 1950— Short Course 
for Cannery Fieldmen, Wisconsin Can- 
ners Association, University of Wiscon- 
sin, Madison, Wis. 

MARCH 15-17, 1950 — Annual Meet- 
ing, Northwest Canners Association, 
Multnomah Hotel, Portland, Ore. 


MARCH 20-21, 1950— Annual Meet- 
ing, Canners League of California, Santa 
Barbara, Calif. 


MAY 7-10, 1950—40th Annual Con- 
vention, Flavoring Extract Manufactur- 
ers Association of America, Traymore 
Hotel, Atlantic City, N. J. 


MAY 24-26, 1950— Annual Meeting, 
Central Atlantic States Association of 
Food & Drug Officials, Chalfont Hotel, 
Atlantic City, N. J. 
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(Spot prices per dozen F.O.B. 
cannery unless otherwise 


specified.) 
VEGETABLES 
BEANS, STRINGLESS, GREEN 
MARYLAND 
Fey., Fr. Sliced, No. 2.......... 1.50-1.60 
No. 303 1.35 
No. 10 7.25-7.50 
No. 10 6.50-7.00 
6.00 
N. Y., Fey., Cut gr., 4 sv., 
No. 2 1.75 
No. 10 8.75 
No. 10 7.00 
Fey., Fr. Style, No. 2 .......cccssosoee 1.75 
No. 10 8.75 
Fey., Cut Wax, 4 sv., No. 2........ 1.65 
No. 10 8.25 
Ex. Std.,.Cut, 5 sv., No. 2.......... 1.35 
No. 10 6.75 
WISCONSIN 
No. 2, Fey., Cut, Gr., 2 sv........0. 2.15 
4 sv. 1.65 
5 sv. 1.30-1.35 
No. 10, Fey., Cut, 2-3 sv. .......0... 9.50 
Ex. Std., 5 sv. 7.50 
Std., 5 sv. 6.25 
OzarRKS 
Ex. Std., Cut No. 2 .........000 1.25-1.30 
TExAS 
No. 1, Ex. Std., ‘ sv. 92% 
No. 2, Fey., Wh., 2.10 
No. 10, Fey., Cut, 
6.50 


Wh, € BV. 
BEANS, LIMA 


Md., No. 1, 80% a@f..........00 1.30-1.35 
No. 308, 60 to 80% gr.....1.30-1.45 
10.00-10.50 

Wis., No. 308, Tiny 
Small 2.30 
2.05 

No. 2, Tiny gr. 2.85 

Small 2.55 

2.20 

Texas, Fr., Gr. & Wh., No. 2....1.75 

West Coast, Gr., No. 308....2.35-2.45 
No. 2 2.45-2.60 
No. 10 12.50-13.50 

80% Gr., No. 2.15-2.35 
No. 2 2.25-2.50 
No. 10 11.50-12.50 

BEETS 

East, Fey., Cut, No. 2..........1.05-1.15 
No. 10 5.00-5.50 

No. 2, Fey. Wh., 10/0 1.50 

Mid-west, Fey., Cut, No. 2..1.00-1.05 
No. 10 4.25 

No. 10 5.25 

15/0 1.55 

Texas, Fey., Diced, No. 10 .. ...4.75 

Whole, No. 10, 60-70 ct............... 6.00 

CARROTS 

No. 10 4.75-5.00 

N. Y., Fey., Diced, No, -90 
No. 10 4.50 

No. 10 4.25-4.50 

Texas, Fcy., Diced, No. 2 .......... 95 

Fey., No. 10 4.50 

CORN 

MIDWEST 

Fey., W.K., Gold., No. 2......1.40-1.55 
No. 1 
12 oz. vac 
No. 10 

Ex. Std. 

No. 303 
No. 2 
No. 


Std., No. 10 6.00 
Fey., C.S., Gold., No. 2........1.85-1.50 

No. 1 95 

No. 10 7.75-8.00 

No. 10 6.75 

No. 10 ...... 6.00 
East 
Fey., W.K., Gold., No. 2......1.40-1.55 

1.20-1.35 

No. 10 8.00-8.50 

No. 303 1.00-1.10 

7.00-7.25 
Fey., C.S., Gold., No. 2........ 1.35-1.50 

No. 308 1.20-1.25 

No. 10 7.00-7.50 

-95-1.05 

No. 2 1.05-1.15 

No. 10 6.50-7.00 

No. 2 -95-1.00 

No. 10 6.25 

PEAS 
MARYLAND, ALASKAS 

No. 2 1.25 

No. 10 7.25-7.50 

4 sv. 7.50 

Ungraded 7.25-7.50 
Std., 3 sv., 

No. 2 1.15 

No. 10 6.50-6.75 
Bid... BO. .80 

No. 2 1.00 

No. 10 5.75-6.25 
Std., Ungraded, No. 2 1.00 

No. 10 6.50 
MARYLAND, SWEET 
No. 303, Fey., Ungraded.............. 1.30 
Ex. Std. 1.20 

Std. 1.00 
No. 2, Std., 1.10 
No. 2, Ex. 'std., Ungraded.......... 

4 sv. 

5 sv. 

7.00-7.25 
No. 10, Std., Ungraded........ 6.25-6.50 
New York, SWEETS 

3 sv. 1.75-1.85 

No. 10 9.00-9.25 

4 sv. 1.55-1.70 

No. 10 8.50 

5 sv. 1.40-1.50 

1.50-1.65 

No. 10 8.00 

4 sv. 1.30 

No. 10 7.50 

5 sv. 1.20 

No. 10 7.00 
MIpWEST ALASKAS 
No. 308, Fey., 3 SV. 1.25-1.30 
No. 308, Ex. Std., 3 sv......0200 1.15-1.20 

1.0744-1.12% 

5 sv. 1.024%4-1.07% 
No. 808, Std., 3 BV. 1.00-1.05 

2.30-2.35 

3 sv. 1.65-1.75 
No. 2, Ex. Std., 8 Sv. ccc 1.25-1.35 

4 sv. 1.10-1.15 

3 sv. 1.10-1.15 

4 sv. 1.05 
No. 10, B 
Mo, $0, Tix, O¥s. 10.00 

3 sv. 7.25-7.50 
No. 10, Ex. Std., 4 sv. --.6.00-6.25 
No. 10, Std., 3 sv. ...... --.6.00-6.25 


CANNED FOOD PRICES 


MIDWEsT SWEETS 


2.50 
No. 2 1.65 
5 sv. 1.40 
Ungraded 
No. 308, Ex. Std., 3 sv. 
4 sv. 1.10 
5 sv. 1.60 
No. 2, Ex. Std., Ungraded.......... 1.40 


No. 10, Ungraded............ 
No. 10, Ex. Std., 5 sv. 


75 
-5.75-6.00 
-1.10-1.15 


No. 8, BV... 
No. 10, Std, 5 2595.50 
NorTHWEST 
Sweets, Fey., No. 2, 3 sv.....1.75-1.80 
4 sv. 1.50-1.55 
POTATOES, Sweer 
Md., Fey., Sy., No. 3, Sqa.....1.85-2.00 
No. 2% 2.00-2.25 
No. 10 6.50-7.25 
1.70-1.80 
No. 10 5.50-6.25 
Temas, By., MO. 1.70 
No. 2% 1.95 
No. 10 7.75 
SAUERKRAUT 
Beyer NO. BYE 1.15-1.20 
No. 10 3.90 
Midwest, Fey., No. 2%........1.05-1.15 
No. 10 3.50-3.70 
87% 
SPINACH 
No. 2% 1.60-1.75 
No. 10 5.25-6.50 
No. 2% 1.60 
No. 10 5.25 
Ouark, MO. 1.10-1.15 
No. 2% 1.45-1.50 
No. 10 §.15-5.25 
TOMATOES 


Tri-States, Std., No. 1.......... .75- .80 


No. 2% 1.55-1.65 
No. 10 5.50-6.00 


1.75-1.95 
No. 10 5-6.50 


Midwest, Fey., No. 2 


No. 2% 2.00-2 
No. 10 7.00-7.25 

1.25-1.35 

No. 2% 2.00 
No. 10 6.50-7.00 

Std., No. 2 1.25 

Ozarks, Std., No. 2 1.20-1.25 

oO. 1.15 

No. 2% 2.00-2.25 
No. 10 8.00-8.25 
Std., No. 303 1.20 
No. 2 1.30 
No. 2% 1.55-1.60 
No. 10 6.25-6.50 

TOMATO CATSUP 

+1.45-1.50 

Mid-West, 14 0z., Fey. 45-1.50 

FRUITS 
APPLES 

No. 10 7.75 

Pa., No. 2 1.421% 
No. 10 7.35-7.75 

APPLE SAUCE 
N. Y., Pa., Va., MIDWEST 
1.10-1.15 


THE CANNING TRADE 


No. 2 
No. 10 
Calif., Fey., No. 308 ......... 


APRICOTS 


Halves, Fey., No. 
No. 10 9.50 
Choice, No. 2%) 


No. 10 8.50-8.75 
No. 10 7.00-7.15 
Fey., No. 2%, Wh. Peeled..........2. 
Ch., No. 2%, Wh. Peeled......... 
Choice, Wh., 
FRUIT COCKTAIL 
No. 2% 2.95-3.15 
10.60 
No. 2% 2.95-3.05 
No. 10 10.20 
PEACHES 
Calif. Y.C., Fey., No. 2%4....2.35-2.50 
No. 10 8.25-8.40 
No. 236 2.10-2.35 
No. 10 7.50-7.70 
6.70-6.85 
PEARS 


Calif. Bart., Fey., No. 2% 
Choice, No. 2% . .2.70-2.95 
60-1.85 


Std., "No. 50 
No. 1 T 1.52% 
JUICES 
CITRUS, BLENDED 
2.40-2.65 
GRAPEFRUIT 
2.90-3.30 
ORANGE 
TOMATO 
46 oz. 2.25-2.30 
No. 10 4.45-4.65 
Mid-West, Fey., 6 02. 
12 oz. 
No. 2 1.05-1.10 
46 oz. 2.15-2.40 
Calif., Fey., No. 2......... 1.0214-1.07% 
46 02 2.25-2.40 
4.15-4.25 
FISH 
OYSTERS 
Gulf, 434 oz. 4.25 
SALMON—PER CASE 
Alaska, Red, No. 1 T............. Nominal 
’s 15.00 
Med. Red., Mo. 1 20.50-21.00 


Flat 


SARDINES—PEr Case 
Maine, 44 Oil Keyless .......... 7.00-7.50 
Calif., 1 Ib. ovals with 
Tomato Sauce 6.00-6.25 
SHRIMP 
Medium 
Large 4.00- 1.25 
Jumbo 4.20-1.45 
TUNA—PeEr CASE 
Fey., White, 48/146'S 14.50 
Std. 3.50 
Grated 12.50 
Fey., Light ment, 13.50 
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: 50-6.00 
10-1,15 
15-1.25 
Y4-1.40 
Chums, No. 1 5.00 
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There is many a firm who can readily use your unneeded equip- 
ment. It’s the opportunity for you to turn it into cash while 
fulfilling the other fellow’s need. Or you may need equipment 
yourself, or want to buy or sell or rent a cannery, or need help, 
or a job. Whatever your needs, you will get good results from 
an Ad. on this “Wanted and For Sale” page. The rates, per 
insertion—Straight reading, no display—one to three times per 
line 40c, four or more times per line 30c, minimum charge per 
Ad. $1.00. Count eight average words to the line, count initials, 
numbers, etc.. as words. Short line counts as a full line. Usea 
box number instead of your name if you like. Forms close Wed- 
nesday noon. The Canning Trade, 20 S. Gay St., Baltimore 2, Md. 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell from 
a single item to a complete plant. Consolidated Products Co., 
Inc., 18-20 Park Row, New York, N. Y. 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


We manufacture a genera] line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 900 cata- 
log for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—2 Mojonnier #90 Stainless Steel Auto. Rotary 
Vacuum Fillers, 14 spout; Rebuilt Wrap Around Labelers for 
#1 to#10 cans; Reconditioned 60 gal. and 80 gal. Stainless 
Clad Jacketed Kettles; 4 Horizontal Retorts; Ayars 8-pocket 
Pea and Bean Fillers for 300 x 407 cans. Perry Equipment 
Corp., 1502 W. Thompson St., Philadelphia 21, Pa. 


FOR SALE—25 foot Can Elevator and approximately 60 feet 
cf Cable Can Track complete with motors, stands, ete. Write: 
Dairy Belt Milk Products Co., Spencer, Wis. 


FOR SALE—1 FMC heavy duty 6 pocket Filler, used less 
than one year, like new. Write: Dairy Belt Milk Products Co., 
Spencer, Wis. 


WANTED and FOR SALE 


FOR SALE—Complete Tomato Line including 72 place Mer- 
ry-go-round Table with double can track, Haynie Automatic 
Sealder, Juicer, Finisher, Pulper, and all equipment necessary to 
the operation. To be sold only as a unit. Adams Foods, Inc., 
Ada, Ohio. 


WANTED—MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 4911, The Canning Trade. 


WANTED—Continuous Cooker for No. 10 cans. Adv. 49124, 
The Canning Trade. 


WANTED—Two Gooseneck Elevators with 8” to 10” Perfo 
rated Buckets 12’ to 18’ long; one Metal Picking Table 24” by 
10’-12’ long; in good serviceable condition. Plymouth Canning 
Co., Inc., Plymouth, Ind. 


WANTED—Hansen Hand Pack Filler for 211 diameter can, 
want machine in condition suitable for rebuilding; Blending 
Corn Mixer Food Machinery Fig. 527, capacity 300 gal. Adv. 
49130, The Canning Trade. 


FOR SALE—FACTORIES 


FOR SALE—Modern Tomato Canning Plant in Pennsylvania; 
capacity 1500 cases daily. Adv. 49132, The Canning Trade. 


HELP WANTED 


WANTED—Manager for small Tomato Canning Plant in 
Illinois. Adv. 49125, The Canning Trade. 


SITUATIONS WANTED 


POSITION WANTED—Plant Manager or Superintendent. 
Have College education. Fifteen years with one company. Qual- 
ified in packing dry lines, tomatoes and pumpkin. Adv. 49128, 
The Canning Trade. 


FOR SALE—1 A. K. Robins Retort 72” x 42”; 3 CRCO Model 
B Bean Snippers with Picking Tables in excellent shape; 1 
CRCO Steel Frame Pregrader #5, gear driveless motor, sepa- 
rates 1’s, 2’s, 3’s and 4’s from 5’s, used one season; 1 CRCO 
Wood Frame Pregrader #4, belt drive, separates 1’s, 2’s and 
3s from 4’s, in excellent shape; 1 Food Machinery 12” Bucket, 
12’ Goose Neck Elevator, belt drive, in good condition; 1 Robins 
Improved Stringless Bean Cutter, heads for both 1” and 1%” 
cuts; 1 Robins 8’ Blancher, fair shape; 1 Allis Chalmers W.C. 
Tractor, with Farquhar power drive Sprayer mounted, with 
boom for 5 rows; 1 Langsenkamp Indiana Finisher, with motor, 
in perfect shape; 1 Link Belt Liquid Vibrating Screen with 
motor and stand, removes solids; 1 Bucket Elevator 10” Buckets, 
1\" feet; 1 Conveyor, 10’ x 24” screen belt, can be used for cool- 
ine; 1 Picking Table 16’ x 18”, black rubber, good condition; 1 
P.-king Table 10’ x 24”, white rubber, good condition; 1 Monitor 
Cherry Washer; 1 Monitor Cherry Pitter, like new, only used 
on a few cases. Prices quite reasonable. Located Pennsyivania. 
Ady. 49131, The Canning Trade. 


THE CANNING TRADE 


December 12, 1949 


POSITION WANTED—Experienced fresh vegetable packer 
desires position as Plant Manager, Foreman or Field Man. Best 
of references. Adv. 49129, The Cannning Trade. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 
N. Y. 


FOOD EXECUTIVE with 20 years experience is interested 
in purchasing a small food manufacturing plant or providing 
additional working capital for expansion or broadening of 
markets. Prefer plant in Tri-State area or vicinity. Adv. 
49127, The Canning Trade. 


23 


_ 
ay 
7 
= 


‘ll 


NCRADUED 


PIEDMONT LABEL 
 LITHOCRAPHERS 


BEDFORD viRcinia 


Whatever your needs state them 
in the WANTED and FOR SALE 
pages of THE CANNING TRADE 


QUICK RESULTS e SMALL COST 


~ prise Daddy with when he gets home.” 


YES NO 
Are you using the right grade? (7 OF CF 
Are you using the right grain? OF 
Are you using the right amount? (.} [| O 


@ If your salt doesn’t meet your needs 100%, we'll gladly 
give you expert advice based on your individual require- 
ments. No obligation. Just write the Director, Technical 
Service Dept. DY-8. 


DIAMOND CRYSTAL SALT 


—SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


The newlyweds had just gotten off the train. 

“Joe, dear,”’ said the bride, “‘let’s try to make people 
think we’ve been married a long time.” 

“All right, darling,” was the reply. “You carry the 
suitcases.” 


ON HIS LAST LAP 


At a country theatre they were playing “The Forty 
Thieves,” as the company only numbered eight the en- 
try of the robbers into the cave was augmented by their 
passing out at the back of the stage and entering again 
at the front. 

Unfortunately, one of the robbers walked with a 
limp, and when he had entered five times a voice from 
the gallery cried: “Stick to it, Hoppy; last lap.” 


An officer in the South Pacific, who has been over- 
seas fourteen months, received a letter from his wife 
recently telling about a prayer their little four-year-old 
daughter made. 

“Dear Lord,” the child began, “please send me a 
little baby brother, so we will have something to sur- 


“Private,” ordered the officer, “you are to patrol this 
bridge which I believe is mined, and let me know when 
it blows up.” 

“Yer, sir,” said the private. “But how shall I let you 
know?” 

“Here is a whistle,” the officer explained. “Blow it 
for a signal.” 

“Yes, sir,” was the reply. “But when shall I blow 
it—going up or coming down?” 


Teacher: Henry, what do you expect to be when you 
graduate from school? 
Henry: An old man. 


Rifle Instructor : “How come you got five bull’s eyes? 
The range is 600 yards but your sights are set for 300 
yards.” 

Mountaineer Rookie: “See that rock half-way down 
there? I’m bouncing them off that.” 


Marjorie—So Harry is teaching you how to play 
baseball? 

Mildred—That’s right; and when I asked him what 
a squeeze play was, I think he put one over on me. 
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WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


~~ GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mfrs. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Foed Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS Vegetable and Fruit. 
Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp. Hoopeston, Ill. 
A K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


BOXES (Metal), LUG, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Cc., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A K. Robins & Co., Inc., Baltimore, Md. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Cop. Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 
Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CLOCKS, Process Time. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
A. K. Robins & Co., Inc., Baltimore, Md. 


COILS, Cooking. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Co, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COOKING CONTROLS. 
Aseptic Thermo Indicator Co., Los Angeles, Cal. 


CONVEYORS AND CARRIERS. 


Berlin Chapman Company, Berlin, Wis. 

Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Mchy. & Chem. te. Hoopeston, Ill. 

La Porte Mat & Mfg. Co., La Porte, Ind. 

A. K. Robins & Co., Inc., Baltimore, Md. 

United Co., Westminster, Md. 


CONVEYOR BELTS, Cloth, Rubber, Wire. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Porte Mat & Mfg. Co., La Porte, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CONVEYORS, Hydraulic. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COOKERS, Continuous, Agitating. 
Allar. Iron & Welding Works, Inc., Rochester, N. Y. 
Berlin Chapman Company, Berlin, . 
Chis! olm-Ryder Co., Niagara Falls, N. Y. 
~d Mchy. & Chem. 
A <. Robins & Co., Inc., Baltimore, Md. 
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COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRANES AND HOISTS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRATES, Iron Process. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS OR CHOPPERS. ' 


Central Machine Works, Inc., Philadelphia, 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


ENSILAGE STACKERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. ae Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 


Berlin Chapman Com 1 Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Plain or Jacketed. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Com, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KNIVES, Miscellaneous. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. ey Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


LABELING MACHINES. 


Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Comp, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


POWER PLANT EQUIPMENT. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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Pa. 


Pa. 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III 
A. K. Robins & Co., Inc., timore, Md. 


SPEED REGULATORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


STEAM BOXES, Seafoods, Vegetables, etc. 


Allan Iron & Welding Works, Inc., Rochester, 8 Y 
Edward Renneburg & Son, Baltimore, Md. 


SYRUPERS AND BRINERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, I! 
A. K. Robins & Co., Inc., Baltimore, Md. 


TANES, Metal, Glass Lined, Wood. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, II) 
F. H. Langsenkamp Co,, Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md 


VACUUM PANS. 


F. H. Langsenkamp Co., Indianapolis, Ind 
Lee Metal Products Co., Philipsburg, Pa. 


WASHERS, Fruit, Vegetable. 


Allan Iron & Welding Works, Inc., Rochester, N Y 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Mchy. & Chem. Corp., Hoopeston, 11) 

A. K. Robins & Co., Inc., Baltimore, Md 
United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Allan Iron & Welding Works, Inc., Rochester N Y. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Mchy. & Chem. Corp., Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore. Md. 


CORN CANNING MACHINERY 


COMMINUTING MACHINE. 


Morral Brothers, Inc., Morral, Ohio. 
United Co., Westminster, Md. 


CORN COOKER-FILLERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Mchy. & Chem. Corp., Hoopeston, Ill. 


A. K. Robins & Co., Inc., timore, Md. 
CORN CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN HUSKERS. 
Berlin Chapman Com: 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Jll 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN SHAKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN TRIMMERS. 


y, Berlin, Wis. 


y, Berlin, Wis. 
iagara Falls, N. Y. 


Food Mchy. & Chem. ae Hoopeston, Ill. 


ee 
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MIXERS. 
Berlin Chapman Comp 
Chisholm-Ryder Co., N ae 
A. K. Robins & Co., Inc., Baltimore, Md. EASA: 
United Md. 
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WHERE TO BUY. 


CORN WASHERS AND SILEERS. 


3erlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, . 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Mchy. & Chem. Corp., Hoopeston, III. 

A. K. Robins & Co., Inc., Baltimore, Md. 

United Co., Westminster, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, Il. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CLEANERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
A. K. Robins & Co., Inc., Baltimore, Md. 


HARVESTERS 
H. D. Hume Co., Mendota, IIl. 


HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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SNAP BEAN MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS. 


Berlin Chap Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING ENIVES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., ndianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
A. K. Robins & Co., Inc., timore, Md. 


SCALDERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., timore, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. 4 Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. — Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Ba’timore, Md. 
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Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. "a" Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Toheneoalie, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 


Planters Mfg. Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N. C 


BOOKS, on Canning, Formula, Etc. 
A Complete Course in Canning 
The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 


Eastern Box Company, Baltimore, Md. 

Robert Gair Company, Inc., New York 17, N. Y. 
United Container Co., Philadelphia, Pa. 

David Weber, Co., Philadelphia, Pa. 


CANS, Tin, All Kinds. 


American Can Co., New York Ci 
Continental Can Co., New York City 
Crown Can Co., Philadelphia, Pa. 


HARVESTING EQUIPMENT 


Food Mchy. & Chem. Corp., Hoopeston, III. 
H. D. Hume Co., Mendota, Il. 


INSECTICIDES. 
Miller Chemical & Fertilizer Corp., Baltimore, Md. 
Pittsurgh Plate Glass Co., Milwaukee, Wis. 


INSURANCE, Canners. 


Canners’ Exchange, Lansing B. Warner, Chicago 
Manufacturers & Merchants Indemnity Co., Cinti., O. 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
Muirson Label Co., Brooklyn—Peoria—San Jose. 
Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho., Rochester, N. Y. 


LABORATORIES, for Analysis of Goods, Etc. 


American Can Co., New York City 
Continental Can Co., New York City 
National Canners Assn., Washington, D. C. 


MANUFACTURING CHEMISTS. 
Chas. Pitzer & Co., Inc., New York City. 


PASTE, CANNERS’. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT. 
Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City. 


SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Conn. 
Michael-Leonard Co., Sioux City, Ia. 
neon King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Nl. 
Fi Woodruff & Sons, Inc., Milford, Conn. 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., New Haven, Conn. 
Michael-Leonard Co., Sioux City, Ia. 
a, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, Ill. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEED, TOMATO. 
Associated Seed Growers, Inc., New Haven, Conn. 
Michael-Leonard Co., Sioux City, Ia. 
fing & Co., Minnea lis, Minn. 
F. H. Woodruff & Sons, Inc., ord, Conn. 
SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 
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— 
SNIPPERS. 
‘ 
= 


ROBINS CONTINUOUS SPINACH 
BLANCHER AND FEEDER 


We also manufacture Spinach 
Coolers, Washers, Sand Tumblers, 
Trimming Tables, etc. 


Write for Copy of our No. 900 Catalogue 


A. K. ROBINS & CO., INC. 


BALTIMORE 2, MARYLAND 


L complete line of 


e STAINLESS STEEL e PURE NICKEL 
e MONEL METAL 


NOCOIL TANKS and 
m= MULTIPLE-TANK 
UNITS 
Write for FREE 
Descriptive Sulletin 
LE METAL PRODUCTS CO., INC. 


419 PINE STREET, PHILIPSBURG, PA. 


All Lee Kettles are made to A.S.M.E. Code 


THE CANNING TRADE - December 12, 1949 


OUR VINERS ARE TAKING AN 
INCREASINGLY IMPORTANT 
PART IN THE PRODUCTION OF 
CANNED AND FROZEN PEAS 
AND LIMA BEANS. 


1061 
in 1929 


1380 
in 1934 


1894 


in 1939 


2975 


in 1944 


4199 


in 1949 


USE—TO IMPROVE QUALITY, 
INCREASE PROFIT AND MEET 
COMPETITIVE CONDITIONS 


MACHINE COMPANY 
: KEWAUNEE WISCONSIN | 
ESTABLISHED 1880+ INCORPORATED 1924 


PEA AND BEAN HULLING SPECIALISTS 


C 

a 
sal 

| FRANK 

a 
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arm friendships are invaluable assets . . 

we cherish yours! May the days ahead be 
bright, prosperous, fruitful . . . for you, 
your families, your own many friends! 


F. H, Woodruff and sons, inc. 


eed Growers 


Milford. Conn Bellerose, L. I Atlanta 
Sacramento Dallas Mercedes, Tex. Toledo 
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